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PEAKS of Interest
Pittcon 2007 Editors’ Awards
The Gold Editors’ Choice Awards was pre-

sented to Waters Corporation (Waltham,

Massachusetts) for the Synapt HD–MS sys-

tem at Pittcon 2007 in Chicago, Illinois.

Silver Awards were presented to Paraytec

(York, United Kingdom) for the ActiPix

and Thermo Fisher Scientific (San Jose,

California) for the LTQ ETD system.

Bronze Awards were presented to Bruker

Optics (Billerica, Massachusetts) for the

ALPHA FT-IR system and Horiba Jobin

Yvon (Edison, New Jersey) for the Activa

system.

Many exhibitors regard Pittcon as the

premiere industry event and the ideal

time and location to introduce advances

in analytical instrumentation. Members

of the press have acknowledged the

numerous products introduced to Pittcon

each year by establishing the Pittcon Edi-

tors’ Awards. Editors meet to nominate,

discuss, and contemplate the most signifi-

cant achievements in the industry. Then

they vote on the product to present with

the gold, silver, and bronze awards.

Agilent opens center in India
Agilent Technologies, Inc. (Santa Clara,

California) announced its intent to estab-

lish an R&D center in Bengaluru, India.

The center will host a multidisciplinary

team for chemical analysis, molecular

biology, and software for creating novel

and complex scientific applications on its

instruments.

The initial focus will be on liquid chro-

matography and mass spectrometry, but

the company hopes to extend the cen-

ter’s focus to include R&D capabilities to

other platforms, such as microfluidics, gas

chromatography, and microarrays.

Waters collaborates with Hitachi
and Shimadzu
Waters Corporation (Waltham, Massachu-

setts) has announced two significant col-

laborations. 

Waters and Hitachi High-Technologies

Corporation (Tokyo, Japan) intend to

develop a software interface for Hitachi’s

LaChrom Elite liquid chromatograph

instruments control for Waters Empower

chromatographic data station software.

Likewise, Shimadzu Corporation (Kyoto,

Japan) intends to collaborate with

Waters to develop software that allows

the control of Shimadzu’s Prominence LC

systems using the Waters Empower chro-

matography software.

These collaborations respond to user

needs and will allow the Hitachi and 

Shimadzu LC systems to be used with

Waters’ Empower software with seamless

control.  n

Chromatography Market Profile

Laboratory Information Management Systems

Today’s laboratories are sophisti-

cated, generate large amounts of

data, and rely on electronic data col-

lection and tracking via a laboratory

information management system

(LIMS). 

A LIMS allows a laboratory to

manage both logistic and analytical

data, along with having the ability

to interface with corporate report-

ing software, instruments, and a

host of other software modules.

The LIMS has become a necessity for

both small and large companies to allow its users to obtain, store, manage, 

retrieve, and report laboratory data. LIMS products in the market vary widely in cost,

sophistication, and industrial focus.

Companies can opt to design a LIMS to suit their exact needs with respect to their

internal processes, instruments, and general operation from the ground up. However,

this all comes at a premium. Instead, many companies are abandoning LIMS developed

in-house developed LIMS for commercial systems.

While vendors offer generic LIMS packages that can be customized for any lab,

LIMS vendors also are offering “off-the-shelf” solutions, which address vertical mar-

kets by integrating more functionality into the core software. Because off-the-shelf

products are designed for a particular industry, lab function, and application, users do

not need to spend as much time customizing the LIMS. This means users can begin to

utilize the LIMS quicker.

In a recent survey from Strategic Directions International, over 650 LIMS users were

asked to indicate the top criteria when choosing a LIMS vendor. The most frequently

mentioned criteria were customer and technical support, reputation, and a company’s

long-term stability. These criteria have become increasingly important over the years,

partly because of the magnitude of LIMS installations and the vital role it plays in

everyday laboratory decisions.

The accompanying graph shows the regional distribution of respondents to the sur-

vey. North America represented the largest segment of respondents. Europe and

Japan/Asia Pacific combined for 28% of the respondents, while Latin America and the

rest-of-world accounted for 7%.

The foregoing data was extracted from SDi’s Tactical Sales and Marketing (TSM)

report entitled: Labs on LIMS 2007. Contact Glenn Cudiamat, VP of Research Services,

Strategic Directions International, Inc., 6242 Westchester Parkway, Suite 100, Los

Angeles, CA 90045; tel. (310) 641-4982, fax (310) 641-8851, e-mail: cudiamat@strate-

gic-directions.com. 

Reginal distribution of LIMS survey respondents.




