Executive

Risk, Reputation and Regulation: Surviving in a New Era of Compliance Challenges

JUNE 2016
Key Topics:

* Compliance goes global: keeping up with high expectations and growing complexity.
¢ Best practices in building an internal “compliance culture.”

* Emerging trends regulation and enforcement: tomorrow’s targets.
* (Can state-of-the-art compliance confer a competitive advantage?
* Disclosure, messaging and advocacy: are there limits to transparency?

Ad Close: May 2

Advertorial Materials Due: May 4
Ad Materials Due: May 16

Beyond Pricing & Reimbursement: Market Access Capabilities for a Value-Driven
Marketplace SEPTEMBER 2016

Key Topics:

* New product pricing — organizational, policy, regulatory and advocacy state of play.

* Exploring and communicating the new payer value proposition: one message or many?
* Engaging with stakeholders: the new narrative.

* Push for outcomes: evidence tools for “stand out” products.

* Going global: best practices in functional capabilities for market access.

Ad Close: August 1

Advertorial Materials Due: August 4
Ad Materials Due: August 6

Brands that Make a Mark: Stand-Out Promotion Strategies for a Crowded Drug
Marketplace NOVEMBER 2016

Key Topics:

* The premium pitch: effective messaging for therapeutic/clinical differentiation.
* Surviving competitor counter-launch campaign.

* Agency agonistes: criteria for finding the right brand promotion partner.
* Brave new world of technology: mastering the digital promotion game.
* Aligning with your patients: the promise —and pitfalls of social media.

PLATINUM PACKAGE
$4,500

(Limited to 1)

Full-page ad in e-book plus one
call-to-action button embedded
on the ad that links to your
supplied asset (i.e. “Download
Whitepaper”).

POSITION CHOICE:
> Left Skyscraper
> Left of Cover ad position

Also: You will receive 100
guaranteed leads of e-book
registrant names.

PREMIER PACKAGE
$3,500

Full-page ad in e-book plus one call-
to-action button embedded on the
ad that links to your supplied asset
(i.e. “Download Whitepaper”).

Also: You will receive 100 guaranteed
leads of e-book registrant names.

ADVERTORIAL*

$3,500

1-page advertorial.

$7,000

2-page advertorial.

Ad Close: October 3
Advertorial Materials Due: October 6
Ad Materials Due: October 17

CONTACT YOUR REPRESENTATIVE TODAY!

MICHAEL MOORE
mike.moore@ubm.com
732.395.1996

LAURIE MARINONE
laurie.marinone@ubm.com
(508) 808-4723

WAYNE BLOW
wayne.blow@ubm.com
(011) 44-1244-629-304

BILL CAMPBELL
bill.campbell@ubm.com
(847) 283-0129
*The Editors encourage a professional and meaningful

discussion of the topic. Advertorials will be reviewed
for overt promotion or misleading information.


http://www.pharmexec.com/2016-ebook-series-june
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