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| support the Brooklyn Nets,
and I'd want an owner who
was a former basketball
player. That would give me
more confidence and more
reason to follow [the team],
but | don't typically keep up
with the business owner. The
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My focus is just on watching the play
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| don't pay much attention to
the owner of a sports team. |
don't think that has a big
impact on how the team
performs. | wouldn't stop

supporting a certain team
because of the owner. It's the

actual athletes, drivers, or
players that I'm a fan of. The
actual team, not the owner.

TOOLKIT

Pitch
Portrait

Add real stories to your work with consumer videos

Hear straight from your audience with self-recorded video
responses to your questions. Our team analyses the footage
and uncovers emerging behaviours to help add texture and

rigour to your work.

Great for:
Pitch support
Presentation decks

Starting cost:

£8,000/%$11,500

Nn=10 general population participants

n= 10 questions

1x English-speaking market

Pricing for other audiences available on request

Min turnaround:
3 weeks

CANVASS



METHODOLOGY WHAT WE DELIVER

Raw film and transcripts
Unedited video vox pops and
qualitative transcripts from the
research.

Pitch Portrait

Vox pop Amplifier Film (optional):
An inspiring two-minute summary
of the key research findings. Not

Behaviour Snapshot: Included in the starting cost.
An executive-level 15-slide deck
RESEARCH ANALYSE to communicate the most
: . important findings from the
Vox Pops Thematic Clustering oroject.
Respondents self-record one An approach that surfaces the
minute video responses to most important and prevalent
carefully designed, bespoke themes from social research.
USE CASES

questions.

[ want to... build empathy with my audience.

NARRATIVE
Trend Themes [ want to... find out what's impacting my audiences decisions
Secorion | (and why).
escriptive summaries of
emerging trends to give teams a [ want to... utilise thought-provoking insights in a short,
I’IC.h underst_andmg of the key presentation-ready format.
shifts bubbling up in culture.
CANVAS% Canvas8 are a leading behavioural insights practice. Working across media, : :
g communication and product design, we harness a range of research methods Get in touch with your account

to reveal practical insights into what audiences really think and do. manager to learn more.
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