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 ♥ This is a workshop by Foundation Press 
that is called Issue Zero.* 

 ♠ It is an activity about self-publishing, 
making magazines and appreciating your own 
individual interests. 

 ♦ By the end of the workshop, you will 
have imagined a magazine of your own making, 
designed a mock-up front cover, and written a 
short editorial statement summing up what 
it’s about.

* Issue Zero: A journal or publication which is intended to become a series of publications or 
magazines – a pilot publishing project. 

DETAILS

Duration: You can do this activity quite spontaneously and 
quickly within a couple of hours. But perhaps it works best 
when you take more time to think about the questions 
being asked and design your magazine cover – about 5 
hours would do the trick.

You will need:
• A4 paper
• An old newspaper or magazine (for cutting up)
• Scissors or scalpel/cutting mat, glue stick 
• Drawing media of your choosing (could include an iPad/
tablet if you like to draw on this)
• Refreshments of your choosing (tea, biscuits, etc.) 



'ONE 
PUBLISHES 
TO FIND 
COMRADES.'
ANDRÉ BRETON

BACKGROUND

Self-publishing a magazine, zine or book is a valuable way 
for artists, designers or anyone to put their ideas out into 
the world! It can provide a space to share stories (big or 
small), to amplify marginalised voices, to build a world, to 
be yourself, to share creativity, to connect with other 
like-minded people and/or disrupt established 
publishing systems. 

 Historically, independently-made magazines, zines 
and books have been a lifeline for different people, 
especially those who were persecuted or marginalised by 
the society they lived within. 

 Today, self-publishing is a thriving activity. Many 
artists have produced zines or books as artworks in 
their own right – thinking of the printed page as a sort of 
gallery-space. Many interesting online formats of self-
publishing have been explored as well (after all, isn’t 
Instagram a sort of self-publishing?). 

 For this workshop we are going to imagine self-
publishing a magazine. We would like you to think of 
yourself as the founder and editor of this new magazine.
The great thing about magazines is that they are naturally 
collaborative and can help in building a network or, as 
André Breton (co-founder of the Surrealist movement) 
put it, "one publishes to find comrades".* We will take you 
through it and provide examples, so don’t worry too much! 

* André Breton, quoted in Gareth Branwyn, Jamming the Media: A Citizen’s Guide Reclaiming the 
Tools of Communication. Vancouver: Chronicle Books, 1997, p. 52.



TASK I:
YOU DO YOU
THIS EXERCISE WILL ESTABLISH POSSIBLE 
THEMES FOR YOUR MAGAZINE.

* 'Riot Grrrl is...', Bikini Kill, No.2, 1991, reprinted in The Riot Grrrl Collection. New York: University 
of New York, 2003, p. 143. 

TASK I:
YOU DO YOU
THIS EXERCISE WILL ESTABLISH POSSIBLE 
THEMES FOR YOUR MAGAZINE.

* 'Riot Grrrl is...', Bikini Kill, No.2, 1991, reprinted in The Riot Grrrl Collection. New York: University 
of New York, 2003, p. 143. 

 ♥ Take a piece of A4 paper or open a new page on 
your tablet/iPad/laptop. 

 ♠ Fill this page with topics you are passionate about. 
You might decide to write this as a list or a mind map; it’s 
up to you. Think broadly and honestly – there’s no shame 
here! 

 ♦ You might begin with something big and then 
narrow it down to specific interests; for example Football 
> Women’s football > Local Women’s football teams. 

 ♣ Don’t stop until you’ve filled the page. Try to keep 
it broad by going through different formats, such as my 
favourite music, my favourite sports, my favourite places, 
my favourite artists, etc. 

 ★ You might find listing your interests and likes 
harder than you think, so take your time. 

Tip: In 1991 the feminist collective Riot Grrrl* wrote a 
manifesto which it self-published. Their manifesto began, 
"Because us girls crave records and books and fanzines 
that speak to US, that WE feel included in and can 
understand in our own ways". Be honest and open about 
what you like, don’t edit yourself – it’s all good. 

ONLY TURN TO THE NEXT PAGE WHEN  YOUR LIST IS FULL OF YOUR INTERESTS.                       → → →



TASK II:
THE 
RANDOM
NAME
GENERATOR
IN THIS EXERCISE YOU WILL PROPOSE 
TITLES FOR YOUR IMAGINARY MAGAZINE. 

 ♥ Put your list to one side (feel free to add to it if 
ideas of other interests pop into your head later). 

 ♠ Take your old magazine/newspaper and flick 
through the pages – cut out words or short phrases that 
stand out to you. Don’t think too much about it, just try to 
use your instincts. Lay these cut-out words out on a table 
in front of you, so you can see all of them at once. 

 ♦ When you have got plenty of words (we suggest 
aiming for 50 different words/phrases) start to re-order 
words together into interesting pairs or combinations. 
This technique is known as cut-up* and is a nice way of 
creating unusual and original names. It has been used by 
musicians like Kurt Cobain and David Bowie to write lyrics 
– but we want you to use it to imagine names for your 
magazine. 

 ♣ As you do this activity start to think back towards 
your list of interests – do any phrases or words feel 
connected to any of these things? If you want to add in 
some key words from your list of interests you can. 



 ♥ Hopefully, as you keep making phrases and go back 
through your list of interests, you will find that an idea 
forms for a magazine title and a rough subject matter for 
this magazine? 

 ♠ If you find it easier, pick some interests first and 
then start to make titles around this; that’s fine too. If 
you find it easier to think more specifically that's okay – 
whatever works for you. 

 ♦ Try to commit, by the end of the activity, to one 
title you like as well as an idea of what this magazine 
might be about. 

Tip 1: Keep the faith with cut-up, don’t glue words down 
but keep re-jigging and moving bits around. The joy is in 
the millions of possible combinations you can make. 

Tip 2: Your title doesn’t have to describe exactly 
what’s going to be in your magazine – it could be more 
mysterious, fun or stylistic. It should ideally be between 
1-5 words in length; something that sounds exciting and 
intriguing. 

ONLY START THE NEXT TASK WHEN YOU HAVE A TITLE FOR YOUR MAGAZINE.                            → → →

TASK III:
TAKE A 
BREAK
THIS EXERCISE WILL HELP REFRESH
YOUR BODY AND MIND FOR THE NEXT TASK. 



TASK IV:
A NOTE 
FROM THE
EDITOR
IN THIS EXERCISE YOU WILL WRITE A SHORT 
STATEMENT, COMMUNICATING THE THEMES 
OF YOUR MAGAZINE TO POTENTIAL READERS.

 ♥ Now you have a title for your magazine, it’s time to 
think a little more on about what it’s about. 

 ♠ Grab a new piece of paper and try to write out what 
interests you think your magazine should cover. It could 
be a combination of seemingly different interests – for 
example the magazine OOF combines contemporary 
art and football. It can be political, but also don't worry 
if it isn't! It could be more personal, eccentric or even 
humorous. It could be more of a fan-zine – the nicher, the 
better.

 ♦ You might like to take a break or do some research 
at this point. On the next page are a few examples of 
how some other magazines have described their editorial 
remit.  

 ♣ When ready, try to write 1-3 sentences describing 
what your magazine is about, what subjects it covers 
and what makes it unique. Try to make this sound 
exciting, feel free to write informally and in a way you 
are comfortable with. You could also try more poetic or 
creative writing approaches if you like. 



→ gal-dem is a new media publication, 
committed to telling the stories of 
people of colour from marginalised 
genders.

→ Art Licks is a not-for-profit 
organisation that supports the work of 
early career practitioners and artist-led 
activity across the UK, championing new 
ways of working together.

→ Wild Alchemy Journal is a multi-
sensory journal exploring nature, science 
and esoterica at the intersection of 
plants, planets and people. 

→ LIMBO magazine is a not-for-profit 
venture to support unemployed artists 
and creatives. Our aim is to provide 
much-needed work, a positive outlet for 
creative energy, and—along the way—a 
time capsule of this strange moment'. 

EXAMPLES OF EDITORIAL STATEMENTS → Café Royal Books makes weekly 
publications, focussing on post-war 
documentary photography linked to 
Britain and Ireland.
  

→ PHILE is a publication which 
investigates sexuality to gain insight 
into the complexities of human desire. 

→ One of My Kind (OOMK) is a highly 
visual, handcrafted small-press 
publication. Our content largely pivots 
upon the imaginations, creativity and 
spirituality of women.

→ TALKER is an interview zine about 
performance. Each issue features 1 
extended conversation with one artist.

ONLY TURN PAGE WHEN YOU HAVE WRITTEN  YOUR MAGAZINE'S EDITORIAL STATEMENT. → → →



POMODORO
AZZURRO

POMODORO
AZZURRO

 ♥ Now it’s time to imagine how your magazine might 
look by making a front cover design.

 ♠ You should do this on a piece of A4 paper using 
handrawn, collaged or graphic content. If you prefer to 
work digitally you can – but please work on an A4-size 
canvas/page. 

 ♦ The main elements you need to get onto your cover 
are a lead cover image and a ‘masthead’ (AKA the title of 
your magazine presented clearly across the page). 

 NOTE: You do not need to list all the articles you 
imagine being contained inside (unless you really want to).

 ♣ You should think carefully about which image/
images you want to use for your cover. You could use 
something found (following on from the cut-up approach), 
something from your own life, a sequence, a pattern or 
something abstract. 

 ★ Take the time in exploring how to typeset your 
magazine's title. If you prefer you could scan a drawing 
and then use InDesign or Powerpoint to overlay your title 
digitally. Try out different fonts, try it in block capitals or 
lower case, etc. 

POMODOROPOMODORO
AZZURROAZZURRO

→→

TASK V:
COVER
DESIGN
TIME!
THIS EXERCISE WILL HELP YOU TO MAKE A 
REALLY SIMPLE FRONT COVER DESIGN 
FOR YOUR IMAGINARY MAGAZINE.

POMODOROPOMODORO
AZZURROAZZURRO



From top to bottom, left to right: Amy McCartney (The Exercise of the  Imagination), Jane Dennis 
(MOOT), India Hibbs (WARP), Liz Oughton (Vibrant Matter), Aidan Knowles-Levitt (Folded Folded 
Folded), Ellie Prime (Smize), Emma Morris (Unseen Content), John Iveson (Frame Yellow), 
Sarah Rimmington (Raum). With thanks to all past participants. 

EXAMPLES OF COVER DESIGNS TASK VI:
SHARE
THAT'S IT! WE HOPE THIS WORKSHOP 
HAS INSPIRED YOU TO EXPLORE 
SELF-PUBLISHING FURTHER. 

WE'D LOVE TO SEE WHAT YOU'VE MADE. 
EMAIL US OR TAG US IN A POST.

Email: info@foundationpress.org / Instagram: @foundation.press



GLOSSARY. 

Cut-up: The cut-up 
technique (or découpé in 
French) is an aleatory literary 
technique in which a written 
text is cut up and rearranged 
to create a new text. The 
concept can be traced to at 
least the Dadaists of 
the 1920s.

Editor: A person who is in 
charge of and determines 
the final content of a 
newspaper, magazine, or 
multi-author book.

Issue Zero: A journal or 
publication which is intended 
to become a series of 
books or magazines – a pilot 
publishing project. 

Manifesto: A public 
declaration of policy and 
aims, especially one issued 
before an election by a 
political party or candidate.

Masthead: The title of a 
newspaper or magazine 
at the head of the first or 
editorial page.

Riot Grrrl: An underground 
feminist punk movement 
that began in the United 
States during the early 
1990s. This subcultural 
movement combines 
feminism, punk music 
and politics.

Self-Publishing: To publish 
(a piece of one's work) 
independently and at one's 
own expense.

Zine: Most commonly a small 
circulation publication of 
original or appropriated texts 
and images. More broadly, 
the term encompasses any 
self-published unique work 
of minority interest.

RELEVANT INSTAGRAM 
ACCOUNTS:

@artlicks
@caferoyalbooks
@foundationpress
@galdemzine
@limbozine
@oof_gallery
@oomkzine
@phile_magazine
@selfpublishing_lab
@wildalchemylab
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Set in Cooper Hewitt.
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This digital version was 
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