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Minnesota Arabian Horse Association Media Policy

Introduction

This policy was developed, discussed and approved by the Officer and Board of Directors of the Minnesota Arabian Horse Association for clarification on MAHA’s media relations.

The policy is considered to be a realistic and highly desirable way of ensuring the coordination and discipline of the MAHA’s media relations.

The Policy 

The maintenance of good relations with the media is an integral part of the MAHA’s overall membership and promotional activity. It is the issue of media releases that keeps the membership informed and in touch with the activities of MAHA. Equally it enables MAHA to build effective and credible relationships within the horse industry.

This combination of knowing a great deal about MAHA’s activities is the essence of an effective Officers/Board of Directors. It also enables the Officers/Board of Directors to earn the trust of its membership, which in turn facilitates the development of an effective management program.

It is also important to provide media releases in a form that is impressive, distinctive and credible to MAHA.

In order to meet these ends:

· all formal media releases from MAHA must be issued through the Officers/Board of Directors;

· draft releases should be forwarded to the Officers/Board of Directors with the approval of the appropriate member of the committee;

· the initiator of the release is responsible for, and has discretion over, all factual content but the Officers/Board of Directors has the final discretion over style, presentation and tone;

· those submitting draft releases to the Officers/Board of Directors should expect amendment of their drafts in order to increase their newsworthiness, to ensure their compliance with accepted media industry style, or to employ lay language;

· the originator of the media release has penultimate approval for, or the power of veto over, its final release to the media;

· sensitive issues should be referred to the Officers/Board of Directors in the first instance and as soon as possible when there is a likelihood of negative publicity.

