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SAFE HARBOR
»ĪĮŬ ŦũĎŬĎňŲëŲĮōň ĄōňŲëĮňŬ ŬŲëŲĎŇĎňŲŬ ŲĪëŲ ƑĎ ăĎŁĮĎƐĎ ëũĎ ɽģōũƑëũĊ-ŁōōĿĮňĤ ŬŲëŲĎŇĎňŲŬɾ ƑĮŲĪĮň ŲĪĎ ŇĎëňĮňĤ ōģ µĎĄŲĮōň ȩȮ! ōģ ŲĪĎ Securities Act of 1933, as amended, and Rule 175 promulgated thereunder, and 

Section 21E of the Securities Exchange Act of 1934, as amended, and Rule 3b-6 promulgated thereunder. All statements, other than statements of historical fact, are forward-looking statements. These 

statements relate to our financial condition, results of operations, plans, objectives, future performance, capital actions or business. They usually can be identified by the use of forward-looking language such 

ëŬ ɽƑĮŁŁ ŁĮĿĎŁƗ ũĎŬŵŁŲɡɾ ɽŇëƗɡɾ ɽëũĎ ĎƖŦĎĄŲĎĊ Ųōɡɾ ɽĮŬ ëňŲĮĄĮŦëŲĎĊɡɾ ɽŦōŲĎňŲĮëŁɡɾ ɽĎŬŲĮŇëŲĎɡɾ ɽģōũĎĄëŬŲɡɾ ɽŦũōļĎĄŲĎĊɡɾ ɽĮňŲĎňds Ųōɡɾ ōũ ŇëƗ ĮňĄŁŵĊĎ ōŲĪĎũ ŬĮŇĮŁëũ ƑōũĊŬ ōũ ŦĪũëŬĎŬ ŬŵĄĪ ëŬ ɽăĎŁĮĎƐĎŬɡɾ ɽŦŁëňŬɡɾ ɽŲũĎňĊɡɾ 

ɽōăļĎĄŲĮƐĎɡɾ ɽĄōňŲĮňŵĎɡɾ ɽũĎŇëĮňɡɾ ōũ ŬĮŇĮŁëũ ĎƖŦũĎŬŬĮōňŬɡ ōũ ģŵŲŵũĎ ōũ ĄōňĊĮŲĮōňëŁ ƐĎũăŬ ŬŵĄĪ ëŬ ɽƑĮŁŁɡɾ ɽƑōŵŁĊɡɾ ɽŬĪōŵŁĊɡɾ ɽĄōŵŁĊɡɾ ɽŇĮĤĪŲɡɾ ɽĄëňɡɾ ōũ ŬĮŇĮŁëũ ƐĎũăŬɠ Øōŵ ŬĪōŵŁĊ ňōŲ ŦŁëĄĎ ŵňĊŵĎ ũĎŁĮëňĄĎ ōň ŲĪĎŬĎ 

ŬŲëŲĎŇĎňŲŬɡ ëŬ ŲĪĎƗ ëũĎ ŬŵăļĎĄŲ Ųō ũĮŬĿŬ ëňĊ ŵňĄĎũŲëĮňŲĮĎŬɠ »ĪĎŬĎ ũĮŬĿŬ ĮňĄŁŵĊĎɡ ăŵŲ ëũĎ ňōŲ ŁĮŇĮŲĎĊ Ųōɢ DŬĄëŁëĊĎʀŬ ëăĮŁĮŲƗ Ųo aĄĪĮĎƐĎ ĮŲŬ ăŵŬĮňĎŬŬ ōăļĎĄŲĮƐĎŬɣ DŬĄëŁëĊĎʀŬ ŦŁëňŬ ëňĊ ĎƖŦĎĄŲëŲĮōňŬ ŬŵũũōŵňĊĮňĤ ŲĪĎ 

ŲũëňŬĮŲĮōň Ųō ĮŲŬ ňĎƑ :ĪĮĎģ DƖĎĄŵŲĮƐĎ wģģĮĄĎũ ëňĊ ëŁŁ ŦōŲĎňŲĮëŁ ũĎŁëŲĎĊ ĎģģĎĄŲŬ ëňĊ ĄōňŬĎŨŵĎňĄĎŬɣ DŬĄëŁëĊĎʀŬ ëăĮŁĮŲƗ Ųō ŬŵĄĄĎssfully implement actions to lessen the potential impacts of tariffs, a potential trade 

war with China and other trade restrictions applicable to our products and raw materials, including impacts on the costs of producing our goods, importing products and materials into our markets for sale, and 

on the pricing of our products; our international operations, including any related to political uncertainty and geopolitical teňŬĮōňŬɣ DŬĄëŁëĊĎʀŬ ëăĮŁĮŲƗ Ųō ŬŵĄĄĎŬŬģŵŁŁƗ ëĄĪĮĎƐĎ ŲĪĎ ëňŲĮĄĮŦëŲĎĊ ũĎŬŵŁŲŬ ōģ ŬŲũëŲĎĤĮĄ 

transactions, including the integration of the operations of acquired assets and businesses and of divestitures or discontinuances of certain operations, assets, brands, and products; the continuation and 

ĊĎƐĎŁōŦŇĎňŲ ōģ ĿĎƗ ĄŵŬŲōŇĎũɡ ŬŵŦŦŁĮĎũɡ ŁĮĄĎňŬĮňĤ ëňĊ ōŲĪĎũ ăŵŬĮňĎŬŬ ũĎŁëŲĮōňŬĪĮŦŬɣ DŬĄëŁëĊĎʀŬ ëăĮŁĮŲƗ Ųō ŦũōŲĎĄŲ ĮŲŬ ĮňŲĎŁŁĎĄtuaŁ ŦũōŦĎũŲƗɣ DŬĄëŁëĊĎʀŬ ëăĮŁĮŲƗ Ųō ĊĎƐĎŁōŦ ëňĊ ĮŇŦŁĎŇĎňŲ ōŵũ ōƑň ĊĮũĎĄŲ Ųō ĄōňŬŵŇĎũ 

e-commerce distribution channel; the impact of competitive products and pricing; product demand and market acceptance; new produĄŲ ĊĎƐĎŁōŦŇĎňŲɣ DŬĄëŁëĊĎʀŬ ëăĮŁĮŲƗ Ųō ŬŵĄĄĎŬŬģŵŁŁƗ ňĎĤōŲĮëŲĎ ŲĪĎ ŬĪĮģŲĮňĤ 

retail environment and changes in consumer buying habits; the financial health of our customers; disruptions or delays in our business operations, including without limitation disruptions or delays in our supply 

chain, arising from political unrest, war, terrorist attacks, labor strikes, natural disasters, public health crises such as the coronavirus pandemic, and other events and circumstances beyond our control; the 

ĎƐëŁŵëŲĮōň ëňĊ ĮŇŦŁĎŇĎňŲëŲĮōň ōģ ũĎŇĎĊĮëŲĮōň ĎģģōũŲŬ ĊĎŬĮĤňĎĊ ëňĊ ĮŇŦŁĎŇĎňŲĎĊ Ųō ĎňĪëňĄĎ ŲĪĎ :ōŇŦëňƗʀŬ ĄōňŲũōŁ ĎňƐĮũōňŇĎňŲɣ Ųhe potential identification of one or more additional material weaknesses in 

ŲĪĎ :ōŇŦëňƗʀŬ ĮňŲĎũňëŁ ĄōňŲũōŁ ōģ ƑĪĮĄĪ ŲĪĎ :ōŇŦëňƗ ĮŬ ňōŲ ĄŵũũĎňŲŁƗ ëƑëũĎ ōũ ŲĪëŲ ĪëƐĎ ňōŲ ƗĎŲ ăĎĎň ĊĎŲĎĄŲĎĊɣ DŬĄëŁëĊĎʀŬ ëăĮlit y to control costs, including managing inventory levels; general economic 

conditions, including inflationary pressures; fluctuation in operating results; changes in foreign currency exchange rates; chanĤĎŬ Įň ŲĪĎ ŬĎĄŵũĮŲĮĎŬ ŇëũĿĎŲŬɣ ĄōňŲĮňŵĎĊ ŁĮŬŲĮňĤ ōģ ŲĪĎ :ōŇŦëňƗʀŬ ĄōŇŇōň ŬŲōĄĿ 

ōň ŲĪĎ r!µ@!± WŁōăëŁ qëũĿĎŲɣ ŲĪĎ :ōŇŦëňƗʀŬ ĮňĄŁŵŬĮōň ōũ ĎƖĄŁŵŬĮōň ģũōŇ ĄĎũŲëĮň ŇëũĿĎŲ ĮňĊĮĄĎŬɣ DŬĄëŁëĊĎʀŬ ëăĮŁĮŲƗ Ųō ōăŲëĮň ģinancing, to maintain compliance with the terms of such financing and to manage 

debt levels; the availability, integration and effective operation of information systems and other technology, and the potential interruption of such systems or technology; the potential impact of actual or 

perceived defects in, or safety of, our products, including any impact of product recalls or legal or regulatory claims, proceedings or investigations involving our products; risks related to data security of privacy 

ăũĎëĄĪĎŬɣ ŲĪĎ ŦōŲĎňŲĮëŁ ĮŇŦëĄŲ ōģ ũĎĤŵŁëŲōũƗ ĄŁëĮŇŬɡ ŦũōĄĎĎĊĮňĤŬ ōũ ĮňƐĎŬŲĮĤëŲĮōňŬ ĮňƐōŁƐĮňĤ ōŵũ ŦũōĊŵĄŲŬɣ DŬĄëŁëĊĎʀŬ ŵŬĎ ōģ estimates in its financial reporting as well as in its forward looking statements; and 

ōŲĪĎũ ũĮŬĿŬ ĊĎŲëĮŁĎĊ ģũōŇ ŲĮŇĎ Ųō ŲĮŇĎ Įň DŬĄëŁëĊĎʀŬ ģĮŁĮňĤŬ ƑĮŲĪ ŲĪĎ µĎĄŵũĮŲĮĎŬ ëňĊ DƖĄĪëňĤĎ :ōŇŇĮŬŬĮōňɠ DŬĄëŁëĊĎʀŬ ģŵŲŵũĎ ģinancial performance could differ materially from the expectations of management 

contained herein. Escalade undertakes no obligation to release revisions to these forward-looking statements after the date of this report.
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ESCALADE SNAPSHOT

ÅFocus on niche sports, games, outdoors, and 
fitness categories

ÅCategory leaders with trusted brands 

ÅBroad retail presence offline and online

ÅManufacturing and sourcing flexibility

ÅContinuous innovation with growing patent 
portfolio

Å468 employees
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OUR FOOTPRINT
WITH MANUFACTURING AND SOURCING FLEXIBILITY

MANUFACTURING

DISTRIBUTION

SOURCING

SHANGHAI, CHINA
GAINESVILLE, FL

OLNEY, IL

EVANSVILLE, IN

EAGAN, MN

BRISTOL, WI
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OUR MISSION

CONNECTING FAMILY AND FRIENDS, CREATING MEMORABLE MOMENTS, AND PLAYING LIFE TO THE FULLEST.



OUR STRATEGY

INNOVATE and build niche 
businesses with sustainable 
competitive advantages that 
support healthy, active 
lifestyles

OPERATE with a decentralized 
organization structure where 
decisions affecting the customer 
and the product are led by, and 
made close to, the consumer

GENERATE superior long-term 
performance through profitable 
revenue growth, lean cost 
structure, financial discipline, 
and strong balance sheet

ALLOCATE our assets and excess 
cash flow to the highest risk-
adjusted return alternatives to 
support the goal of maximizing 
total shareholder return

INNOVATE OPERATE GENERATE ALLOCATE



OUR MARKET LEADING POSITIONS

#1 MARKET LEADER IN 
LICENSED GAMES

MARKET LEADER IN 
IN-GROUND 

BASKETBALL

MARKET 
LEADER IN 
BILLIARDS

MARKET LEADER IN 
PICKLEBALL

MARKET
LEADER IN 
ARCHERY

MARKET 
LEADER IN 

WATER SPORTS



MARKET LEADER
IN FITNESS 

ACCESSORIES

OUR MARKET LEADING POSITIONS

MARKET LEADER IN 
TABLE TENNIS

MARKET LEADER IN 
SAFETY

MARKET LEADER IN 
DARTING

MARKET LEADER IN 
OUTDOOR

GAMES
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STRATEGIC PRIORITIES
PRIORITIZE PRODUCT & PROCESSINNOVATION

Å Grow category share through innovation and consumer insights
Å Invest in organic growth opportunities and best in class product development and manufacturing.



WE ARE INNOVATORS
WHO UTILIZE CONSUMER INSIGHTS TO DEVELOP AND LAUNCH LEADING EDGE PRODUCTS

EUROPEAN INDUSTRIAL 
PORTABLE 3X3 TOURNAMENT 

HOOP

HYPE X + HYPE X PRO
PICKLEBALL PADDLES

PARAGON
TABLE TENNIS

TABLE

HYPER 3 BOAT
TOWABLE TUBE

WHITETAIL INT RTH + 
LEGIT MAXX RTH

SUPERCELL 22
PICKLEBALL PADDLES

PRONET
WITH WHEELS

CYBERSHAPE
TABLE TENNIS

RACKET

TINTED-GLASS
HOOP

ELITE CORNHOLE
BOARDS

GOLD CROWN VII

MULTI-FUNCTION WEIGHT SET
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STRATEGIC PRIORITIES
PRIORITIZE PRODUCT & PROCESSINNOVATION

Å Grow category share through innovation and consumer insights
Å Invest in organic growth opportunities and best in class product development and manufacturing.

ENGAGE CONSUMERS
Å Build consumer preference and loyalty through compelling products, trusted brands, events, and sponsorships
Å Leverage social media to engage consumers and create brand communities
Å Position websites as brand and category hubs
Å Provide consumer experiences



WE DRIVE CONSUMER PREFERENCE
AND LOYALTY THROUGH COMPELLING PRODUCTS AND TRUSTED BRANDS



WE ARE A STRONG PARTNER
WHO BUILDS CONSUMER LOYALTY THROUGH MEANINGFUL PARTNERSHIPS, SPONSORSHIPS, AND EVENTS

AMERICAN
CORNHOLE LEAGUE

CHUCK LEAVELL + 
BRUNSWICK

THE
HUNTING 
PUBLIC

CAJUN 8
BOWFISHING 

TOURNAMENT

ULTIMATE POOL 
USA - IOWA OPEN

SPIN CLUB 
PARTNERSHIP

adidas PARTNERSHIP
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WE LEVERAGE SOCIAL MEDIA
TO ENGAGE CONSUMERS AND CREATE BRAND COMMUNITIES
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OUR E-COMMERCE WEBSITES
BRAND AND CATEGORY HUBS ON ONE PLATFORM


