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SERVICES

DIGITAL
MARKETING

Digital Strategy: Developing customized
strategies aligned with your brand’s objectives
and audience profile to achieve targeted,
measurable results.

Social Media Marketing: Crafting and
executing engaging campaigns on platforms
like Instagram, Facebook, TikTok, and LinkedIn
to connect with your audience and enhance
brand loyalty.

SEQ & SEM: Optimizing your online presence
with strategic search engine optimization and
marketing efforts to increase visibility and
drive high-quality traffic.

Content Creation & Distribution: Creating
compelling content—including videos, visuals,
and blogs—tailored to your brand’s voice and
goals to engage your audience with shareable
material.

Email Marketing & CRM: Delivering
personalized, automated email campaigns
supported by robust customer relationship

management systems to build deeper
relationships and drive conversions.

. Influencer Marketing:

Strategic Partnerships: Collaborate with
relevant influencers on Instagram, TikTok, and
other platforms to amplify brand visibility.



STREET LEVEL
MARKETING

_ _ Guerrilla Marketing:
Executing creative street marketing campaigns
such as pole posters, mobile billboards,

and human billboards to generate buzz and
visibility in key locations.

Flyer Distribution & Human Engagement:
Engaglnﬁ directly with your target audience

~ through face-to-face interactions and flyer
distribution to foster personal connections and
leave a lasting impression.

INTEGRATED
CAMPAIGNS
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~ 360° Campaign Strategy:
Combining d|ﬁ|tq| and traditional marketing
tactics into cohesive campaigns to maximise
your brand’s reach and ensure consistent,
effective messaging across all channels.
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GRAPHIC
DESIGN

Branding - (raftin? a unique visual identity,
including logos, color palettes, typography,
and brand guidelines to ensure consistency
across all platforms.

Digital Design - Designing visually engaging
digital assets for websites, apps, presenta-
tions, and online platforms to enhance user
experience and brand presence.

Print & Editorial - Creating high-quality
printed materials such as brochures, maga-
zines, posters, and business cards, ensuring

effective layout and typography.

Signage - Designing impactful indoor and
outdoor signs, banners, and wayfinding
systems that enhance brand visibility and

guide audiences effectively.

Social Media Design - Developing eye-catch-
ing graphics, templates, and animations for
social media platforms to boost engagement
and brand recognition.




OTHER
SERVICES

FLAIR: entertainment made easy

Flair Music Group curates unforgettable sonic
experiences. Our passion lies in harmonising
music and memories, creating tailored DJ and
entertainment solutions to fulfil your vision.

Event DJ Services

Sound and Lighting

Live Music Acts
(orporate Entertainment
Venue Partnerships
Event Planning Support

FOOTPRINT:

Footprint Media is a Sydney-hased creative
print, design and media company with a
national reach. Our expertise lies in our

unique ability to translate brand identities into
stunning visual designs, high-quality prints and
comprehensive marketing solutions.
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SCREAMFEST

EVENT OVERVIEW

Screamfest 2024 was a high-energy Halloween festival

at Manning House & Surrounds, University of Sydney.
Designed for international students and the 18-25 crowd,
the event featured themed entertainment zones, immersive
attractions, and a student-friendly atmosphere.

THE CHALLENGE
To make Screamfest the must-attend Halloween event
for students in Sydney, we needed a strategy that:

v Maximized ticket sales.

v Engaged a tech-savvy, budget-conscious audience.

v Built brand awareness through multi-channel
marketing.

OUR WINNING STRATEGY

+ Digital Marketing: Social ads with 1.3M+ impressions
with geo-targeted campaigns on Instagram, Facebook, and
TikTok. Result: 8% conversion rate, driving strong pre-sales
and engagement.

4+ Out-of-Home (OOH) Advertising: Digital mobile
billboards in high-traffic areas delivered over 300,000 views.
Result: 60% of attendees recalled seeing an 00H ad.

4+ Email Marketing: Targeted campaigns to iRock’s
100,000+ subscribers with personalized ticket offers.
Result: 15% hoost in ticket sales from email traffic.

+  Content Creation: Teasers, behind-the-scenes videos,
and influencer partnerships built excitement.
Result: 150,000+ video views and a 20% engagement rate.



+ Guerilla Marketing: Pop-up scares and flyer distributions
on campuses with QR codes for ticket purchases.Result: 5,000+
direct interactions and a 10% increase in sales.

+ Poster & Flyer Distribution: Strategic placement across
campuses, cafes, and hostels. Result: Over 10,000 impressions,
with 30% of attendees seeing the flyers.

THE RESULTS:

+  (Over 3000 Attendees

»  High Engagement - 85% of attendees rated the
marketing as “highly engaging.”

+ lead Generation - Multiple inquiries from universities
and event organizers for future campaigns.

GOROS

We partnered with Goros, the iconic izakaya bar in Surry Hills, to
amplify their foot traffic, group bookings, and brand visibility.
Here’s how we made magic happen:

4+ Email Marketing: Monthly newsletters offering exclusive
group hooking deals and event updates.

+  (ontent Creation: Scroll-stopping Reels & TikToks showing
off Goros’ electric atmosphere.

+  Flyer Distribution: Local cafes, gyms, and hostels became
hot spots for Goros’ promos.

THE RESULTS:

+Weekend foot traffic
+More & more group bookings
+30% Social Views




WHAT WE DELIVERED

+  Event Management & Planning
(urated Sydney’s top commercial DJs and
performers to create a vibrant, engaging
atmosphere.Enhanced the guest experience
with interactive elements like photo booths
and themed decor.

Managed seamless crowd flow and event
logistics to keep things running smoothly.

4+ Digital Strategy & Marketing
Designed targeted social media campaigns
across Instagram, Facebook, and TikTok to
attract the 18-25 audience.

Partnered with influencers to expand reach
and connect authentically with the target
demographic.

Implemented retargeting ads, keeping vy
Thursdays top of mind.

4+  Out-of-Home Advertising (00H)
Launched eye-catching digital mobile billboards
in Sydney’s nightlife districts.

Branded signage around Ivy Bar and nearby
hotspots amplified visibility.

Our Role in the Success of Ivy Thursdays
At iRock Entertainment, we specialize

in turning events into unforgettable
experiences. Here’s how we took

Ivy Thursdays to the next level:

4 Email Marketing

Built an exclusive subscriber base with promotions
and loyalty rewards, achieving a 70% email open
rate.Sent weekly updates to engage the audience
and encourage repeat attendance.

4+ (ontent Creation

(aptured the essence of Ivy Thursdays through
high-quality photography and videos.

(reated engaging highlight reels and attendee
interviews to promote the event online.

4+ Guerilla Marketing

Distributed flyers and posters at universities,
hostels, and popular student hangouts.

Used street teams, QR code campaigns, and
branded merchandise to drive event awareness.

THE RESULTS

Result? Australia’s higgest Weekly party,
a loyal crowd, and millions of social views!
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“Having been involved in its first year, I've seen how
the event brings together both domestic and inter-
national students, creating a sense of community
while offering an affordable, fun experience for all.
Screamfest stands out because it keeps ticket prices
low, subsidising costs so students can enjoy cheaper
food and drinks, making it accessible to everyone. In
its first year alone, the event attracted over 3,000 at-
tendees, most of whom were students. It’s clear that
this event has strong support from the student groups
and the local community, making it a significant part
of campus life. iRock Entertainment’s commitment to
building connections among students and supporting
local businesses makes Screamfest a key event at the
University of Sydney. I'm confident that with contin-
ued support, this event will only grow and continue
benefiting the community.”

Moe Shakourof, Veneus Operations Manger - USU

“IRock has been creating fun and engaging Tiktok
content that authentically captures the guest
experience at Goros. Beyond weekly content cre-
ation, they’ve consistently sent us weekly group
bookings, which has boosted foot traffic and al-
lowed us to reach new and relevant

audiences and build ongoing connections with
guests. | would recommend iRock for anyone
looking to elevate their online presence, drive
engagement and generate new customers and
business.”

(hloe, Venue Marketing Manager Solotel

“ have really enjoyed working with the team
from iRock Entertainment. Their expertise in
event management, digital marketing, and
entertainment strategy has driven exceptional
results—from packed dancefloors to increased
engagement and brand visibility. Their ability
to curate top-tier talent, execute targeted cam-
paigns, and enhance the guest experience has

been instrumental in our success.”
Nick, Group Entertainment Manager, Merivale.

TESTIMONIALS
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WHY CHOOSE IROCK ENTERTAINMENT?
We deliver integrated marketing solutions that bring events to
life, combining:

« Digital Strategy & Marketing
00H Advertising

Email Marketing

Content Creation

Guerilla Marketing

Poster & Flyer Distribution
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Let’s make your next event unforgettable.

® +67481915042

A max@irockentertainment.com
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