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This profile shows the latest domestic visitor figures for NSW. Due to the program transition from the National Visitor Survey (NVS) to 

Domestic Tourism Statistics (DoTS), some figures are for Jun QTR 2025 only. Where not specified, figures are for Year ending June 

2025.
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In some cases, figures cannot be supplied as they do not meet the quality thresholds for publication. These are marked as 'n/p'.

New South Wales Domestic Visitor Profile
Year ending June 2025
Source: Domestic Tourism Statistics & International Visitor Survey, Tourism Research Australia
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Note: This report has been updated to reflect the latest available data as at 17/12/2025, superseding any previous versions.
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Visitors Spend Visitors Nights Spend ALOS Spend per 

night

Spend per 

visitor

Visitors Spend Spend per 

visitor

(000) $million (000) (million) $million $ $ (000) $million $

15,508 $4,783 3,168 8,143 $2,912 2.6 $357.6 $919.1 12,340 $1,871 $151.6

15,286 $5,769 6,820 19,471 $4,220 2.9 $216.8 $618.9 8,466 $1,549 $182.9

3,240 $1,274 1,238 3,049 $864 2.5 $283.3 $697.6 2,002 $410 $204.9

3,160 $1,179 1,498 4,610 $921 3.1 $199.8 $614.8 1,662 $258 $155.2

2,367 $838 1,139 3,163 $635 2.8 $200.8 $557.9 1,229 $203 $165.3

1,384 $526 730 1,848 $379 2.5 $205.0 $518.8 654 $147 $224.7

1,342 $415 565 1,328 $296 2.4 $223.0 $524.5 777 $119 $153.4

1,134 $306 514 1,080 $222 2.1 $205.7 $432.6 621 $84 $135.0

822 $295 449 1,188 $182 2.6 $153.4 $405.6 373 $113 $303.7

741 $263 432 964 $191 2.2 $198.5 $443.0 309 $72 $233.1

697 $196 359 863 $140 2.4 $162.0 $389.9 338 $56 $165.6

670 $251 309 658 $189 2.1 $286.6 $610.0 361 $62 $173.0

278 $163 176 455 $146 2.6 $321.5 $830.5 102 $16 $160.3

121 $56 82 238 $49 2.9 $204.9 $595.5 39 $7 $184.8

NSW ranks #1 for interstate seats and #1 for interstate flights, of all states and territories. 

NSW ranks #3 for intrastate seats and #2 for intrastate flights, of all states and territories. 

Source: Cirium, Sky Warehouse

DESTINATIONS OF DOMESTIC TRAVELLERS TO NSW

DOMESTIC DAY TRIP

THE DATA IN THE BELOW TABLE IS FOR JUN QTR 2025.

In YE Jun 2025, NSW accounted for 17% of intrastate* domestic aviation seat capacity (down -2.6% year-on-year) and 21% of 
intrastate flights in Australia (down -6.9% year-on-year).
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DOMESTIC AVIATION

Interstate aviation (inbound seat capacity)
In YE Jun 2025, NSW accounted for 26% of interstate* domestic aviation seat capacity (down -4.8% year-on-year) and 26% of 
interstate flights in Australia (down -5.4% year-on-year).

Intrastate aviation (Seats in both directions)

New South Wales Domestic Visitor Profile Year ending June 2025




