Korea Market Profile Time Series
Year ended December 2024
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Source: International Visitor Survey, Tourism Research Australia

NB: International data isn’t available for the period between April 2020 and December 2022
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YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec % change

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2024 vs. 2023
Visitors (000) 164 202 221 205 196 n/p n/p n/p 216 282 30.1%
Nights (000) 5,238 5,766 5,089 5177 4,554 n/p n/p n/p 2,855 4,718 65.2%
Average Length of Stay 32.0 28.6 23.0 25.3 23.2 - - - 13.2 16.7 27.0%
Expenditure ($ million) $504 $607 $592 $604 $558 n/p n/p n/p $636 3927 45.9%
Spend per visitor per night ($) $96 $105 S116 sn7 $123 - - - $223 $197 -11.7%

YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec % change

Visitors (000) 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2024 vs. 2023
Holiday 120 149 176 165 157 n/p n/p n/p 182 233 27.8%
Visiting Friends & Relatives 29 28 26 26 23 n/p n/p n/p 18 33 82.8%
Business 8 14 1 1 1 n/p n/p n/p 10 n/p -
Education 8 8 9 8 7 n/p n/p n/p n/p 6 -
Employment n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p -
Other* 9 10 n/p 9 9 n/p n/p n/p 26 n/p -
Total* 164 202 221 205 196 n/p n/p n/p 216 282 30.1%
Nights (000) YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec % change
2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2024 vs. 2023
Holiday 3,276 3,410 2,806 3,393 2,954 n/p n/p n/p 1,278 2,194 71.6%
Visiting Friends & Relatives 744 526 629 364 506 n/p n/p n/p 449 948 111.1%
Business 53 162 74 75 65 n/p n/p n/p 52 n/p -
Education 876 1,174 1,282 1,075 873 n/p n/p n/p n/p 921 -
Employment n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p -
Other* 24 29 n/p 20 18 n/p n/p n/p 28 n/p -
Total* 5,238 5,766 5,089 5177 4,554 n/p n/p n/p 2,855 4,718 65.2%

*Excludes 'Not asked'

YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec % change

Visitors (000) 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2024 vs. 2023
First visit 109 147 159 146 142 n/p n/p n/p 166 209 25.3%
Return visit 55 54 63 59 54 n/p n/p n/p 50 73 46.2%
Total 164 202 221 205 196 n/p n/p n/p 216 282 30.1%

YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec % change

Visitors (000) 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2024 vs. 2023
FIT traveller 70 79 86 87 81 n/p n/p n/p 110 176 59.8%
Non-FIT traveller 94 122 136 18 116 n/p n/p n/p 106 105 -0.7%
Total (including Don't know) 164 202 221 205 196 n/p n/p n/p 216 282 30.1%

Visitors (000) YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec % change

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2024 vs. 2023
Group tour 57 77 95 80 79 n/p n/p n/p 81 83 3.1%
Non group tour 107 124 126 125 17 n/p n/p n/p 136 199 46.2%
Total (including Don't know)* 164 202 221 205 196 n/p n/p n/p 216 282 30.1%

* Excludes 'Not asked'
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Source: International Visitor Survey, Tourism Research Australia

NB: International data isn’t available for the period between April 2020 and December 2022

YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec % change

Visitors (000) 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2024 vs. 2023
Package tour 63 88 100 85 85 n/p n/p n/p 85 82 -4.0%
Non package tour 101 14 122 120 m n/p n/p n/p 131 200 52.2%
Total 164 202 221 205 196 n/p n/p n/p 216 282 30.1%

YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec % change

Visitors (000) 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2024 vs. 2023
Travelling alone 63 68 67 63 60 n/p n/p n/p 64 94 47.6%
Adult couple 45 51 54 34 46 n/p n/p n/p 39 55 42.7%
Family group - parent(s) & children 22 32 42 48 40 n/p n/p n/p 65 69 6.1%
Friends or relatives travelling together 22 34 39 43 34 n/p n/p n/p 32 48 52.5%
Other travel party* 13 17 20 17 16 n/p n/p n/p 18 n/p -
Total* 164 202 221 205 196 n/p n/p n/p 216 282 30.1%

*Excludes 'Not asked'

YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec % change

Visitors (000) 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2024 vs. 2023
15-34 69 77 79 75 68 n/p n/p n/p 82 116 42.2%
35-54 51 69 76 67 70 n/p n/p n/p 78 m 43.2%
55+ 44 55 67 63 59 n/p n/p n/p 57 n/p -

Total 164 202 221 205 196 n/p n/p n/p 216 282 30.1%

YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec % change

Visitors (000) 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2024 vs. 2023
Female 93 13 126 122 17 n/p n/p n/p 132 154 17.1%
Male 71 88 96 83 79 n/p n/p n/p 84 127 50.6%
Total 164 202 221 205 196 n/p n/p n/p 216 282 30.1%

YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec YE Dec % change

Visitors (000) 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2024 vs. 2023
Young Singles (15 - 24 YO) 28 31 28 27 26 n/p n/p n/p 23 33 39.3%
Midlife Singles (25 - 44 YO) 39 40 51 50 44 n/p n/p n/p 55 88 59.1%
Older Singles (45+ YO) n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p -
Young/Midlife Couples, no kids (15 - 45 YO) 16 23 15 13 16 n/p n/p n/p 20 28 38.4%
Older Couples, no kids at home (45+ YO) 32 34 50 40 31 n/p n/p n/p 31 n/p -
Parent(s) with kids still at home 47 72 73 7 75 n/p n/p n/p 84 90 6.8%
Total 164 202 221 205 196 n/p n/p n/p 216 282 30.1%

n/p = not publishable (sample < 40); -' = not calculable
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