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#1 Ranked
State

Education $5.6b 43%
Holiday $3.9b

30%

VFR $1.9b 14%

Business $0.6b 4%

Other $1.2b 9%

Top 5 Source Markets (by expenditure)

Share of total expenditure

China,
35%

USA, South
7% KOfOeav UK, New
6% 6% Zealand,

4%

Source: International Visitor Survey, TRA.
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International Travel to NSW
Key Statistics

Year ended June 2025
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Sydney’s share of Total Australian Capital Cities

Spend Visitors Nights

Regional NSW’s share of Total Regional Australia*

Spend Visitors Nights

*Regional Australia includes Gold Coast

Highlights

e NSW continued to lead Australia in visitors, nights
and expenditure.

e International visitor numbers to NSW continue to
rise, driven mainly by the Holiday segment while
the Education segment remains the largest
contributor to visitor expenditure.

e While nights and expenditure have returned to
2019 pre-pandemic levels, visitor numbers remain
10.8 per cent lower.

Note: This report has been updated to reflect the latest available data as at
17/12/2025, superseding any previous versions.





