Travel to The Murray Tourism Region

Year ended September 2024

Source: National Visitor Survey & International Visitor Survey, Tourism Research Australia

‘ OVERVIEW

GRAND TOTAL (overnight & daytrip) Y2EOS1:p
Visitors ('000) 2,017
Nights ('000) 2,622
Expenditure ($ million) $508
OVERNIGHT (international & domestic) Y2EOS12D
Visitors ('000) 976

Nights ('000) 2,622
Expenditure ($ million) $369
DOMESTIC (overnight & daytrip) Y2EOS1:p
Visitors ('000) 1,996
Nights ('000) 2,397
Expenditure ($ million) $495

YE Sep
2016

2,206
3,339
n/p

YE Sep
2016

1,150
3,339
n/p

YE Sep
2016

2,184
3,000
$559

YE Sep
2017

2,525
3,318
$593

YE Sep
2017

1,180
3,318
$439

YE Sep
2017

2,499
2,996
$576

YE Sep
2018

2,623
3,359
§722

YE Sep
2018

1,174
3,359
$489

YE Sep
2018

2,593
3,059
$700

NB: International data isn’t available for the period between YE JUNE 2020 - YE SEPTEMBER 2023

DOMESTIC OVERNIGHT TRAVEL

Visitors, Nights and Expenditure

YE Sep
2015
Visitors (000) 955
Nights (000) 2,397
Average Length of Stay 2.5
Expenditure ($ million) $357
Spend per visitor per night (S) $149
Intrastate visitors (000) 251
Interstate visitors (000) 705
Intrastate nights (000) 541
Interstate nights (000) 1,857
Intrastate expenditure ($ million) $109
Interstate expenditure ($ million) 3248
Purpose of Visit
Visitors (000) YE Sep
2015
Holiday 397
Visiting Friends & Relatives 304
Business 151
Other n/p
Total 955
. YE Se
Nights (000) 2015”
Holiday 1,139
Visiting Friends & Relatives 755
Business 353
Other n/p
Total 2,397

n/p = not publishable (sample < 40); -' = not calculable

YE Sep
2016

1,128
3,000
2.7
$399
$133

310
818
805

2,195

$120

$279

YE Sep
2016

451
388
202

90
1,128

YE Sep
2016

1,261

1,214
389
136

3,000

YE Sep
2017

1,154
2,996
2.6
$422
$141

406
748
879
2,117
$137

$285

YE Sep
2017

470
373
21
105
1,154

YE Sep
2017

1,273

1,023
538
163

2,996

YE Sep
2018

1,144
3,059
2.7
$467
$153

381
763
839

2,220

$146

$321

YE Sep
2018

a7
375
206
106
1,144

YE Sep
2018

1,348
1,126
441
145

3,059
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YE Sep
2019

2,794
3,875

$867

YE Sep
2019

1,376
3,875

$591

YE Sep
2019

2,766
3,378
$842

YE Sep
2019

1,347
3,378
25
$566
$168

443
904
1,082
2,296
$180

$386

YE Sep
2019

571
443
221
114
1,347

YE Sep
2019

1,561

1,153
487
178

3,378

YE Sep
2020

n/p
n/p
n/p

YE Sep
2020

n/p
n/p

n/p

YE Sep
2020

1,841
2,817
$575

YE Sep
2020

896
2,817
31
$411
$146

305
591
939

1,878

$169

$242

YE Sep
2020

353
274
183
85
896

YE Sep
2020

1,072
774
558
413

2,817

YE Sep
2021

n/p
n/p
n/p

YE Sep
2021

n/p
n/p

n/p

YE Sep
2021

1,795
2,302
$497

YE Sep
2021

797
2,302
2.9
$336
$146

309
489
954

1,348

$125

$211

YE Sep
2021

358
232
19
92
797

YE Sep
2021

1,048
729
377
148

2,302

YE Sep
2022

n/p
n/p
n/p

YE Sep
2022

n/p
n/p

n/p

YE Sep
2022

2,804
3,370
$921

YE Sep
2022

1,364
3,370
25
$686
$204

378
985
933

2,437
$211

$475

YE Sep
2022

523
495
201
148
1,364

YE Sep
2022

1,430
1,255
452
234

3,370
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YE Sep
2023

n/p
n/p
n/p

YE Sep
2023

n/p
n/p

n/p

YE Sep
2023

2,561
3,243
$941

YE Sep
2023

1,340
3,243
2.4
$748
$231

408
932
964

2,279

$275

$473

YE Sep
2023

529
468
216
131
1,340

YE Sep
2023

1,266

1,248
442
287

3,243

YE Sep
2024

2,570
3,881
$1,009

YE Sep
2024

1,297
3,881

$745

YE Sep
2024

2,543
3,240
$984

YE Sep
2024

1,271
3,240
25
$720
$222

444
826
1,010
2,230
$334

$386

YE Sep
2024

527
346
273
n/p
1,271

YE Sep
2024

1,604
804
670

n/p

3,240

. .‘. 4 o . .
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% change 2024
vs. 2023

% change 2024
vs. 2023

% change 2024
vs. 2023

-0.7%
-0.1%

4.5%

% change 2024
vs. 2023

-5.2%
-0.1%
5.4%
-3.7%

-3.6%

9.0%
-11.4%
4.7%

-2.1%
21.7%

-18.5%

% change 2024
vs. 2023

-0.5%
-26.1%
26.4%

-5.2%

% change 2024
vs. 2023

26.6%
-35.6%

51.7%

-0.1%
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Year ended September 2024
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Source: National Visitor Survey & International Visitor Survey, Tourism Research Australia

DOMESTIC OVERNIGHT TRAVEL

Origin
Visitors (000) YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep % change 2024
2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 vs. 2023
Sydney n/p 100 142 132 148 105 100 152 n/p n/p -
Regional NSW 189 210 264 249 295 200 209 226 267 303 13.4%
Total Intrastate 251 310 406 381 443 305 309 378 408 444 9.0%
Victoria 572 671 613 615 737 485 386 847 764 683 -10.6%
Queensland n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p -
ACT n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p -
Other Interstate 70 72 80 69 n/p n/p n/p n/p n/p n/p -
Total Interstate 705 818 748 763 904 591 489 985 932 826 -11.4%
Grand Total 955 1,128 1,154 1,144 1,347 896 797 1,364 1,340 1,271 -5.2%
Age
Visitors (000) YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep % change 2024
2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 vs. 2023
15-34 224 262 310 314 400 267 178 282 285 376 31.9%
35-54 264 413 369 344 419 242 237 417 420 405 -3.7%
55+ 467 453 475 486 529 386 382 664 635 490 -22.8%
Total 955 1,128 1,154 1,144 1,347 896 797 1,364 1,340 1,271 -5.2%
Travel Party
Visitors (000) YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep % change 2024
2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 vs. 2023
Travelling alone 229 340 323 291 333 31 185 336 366 302 -17.7%
Adult couple 337 375 381 391 453 225 269 475 423 320 -24.3%
Family group - parents and children 141 159 177 173 178 136 148 201 221 275 24.2%
Friends/relatives travelling together 208 188 199 225 310 172 153 282 261 263 0.8%
Other travel party n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p -
Total 955 1,128 1,154 1,144 1,347 896 797 1,364 1,340 1,271 -5.2%

n/p = not publishable (sample < 40); -' = not calculable
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Travel to The Murray Tourism Region
Year ended September 2024
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Source: National Visitor Survey & International Visitor Survey, Tourism Research Australia

INTERNATIONAL TRAVEL

YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep % change 2024

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 vs. 2023
Visitors (000) 20 23 26 30 28 n/p n/p n/p n/p 26 -
Nights (000) 224 339 322 299 497 n/p n/p n/p n/p 641 -
Average Length of Stay 11.0 15.1 12.3 10.1 17.5 - - - - 24.4 -
Expenditure ($ million) 313 n/p s17 $22 $25 n/p n/p n/p n/p $25 -
Spend per visitor per night (S) $57 - $54 $74 $50 - - - - $40 -

YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep % change 2024

Visitors (000) 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 vs. 2023
Holiday 10 1" 13 17 14 n/p n/p n/p n/p 10 -
Visiting Friends & Relatives n/p 6 n/p n/p n/p n/p n/p n/p n/p n/p -
Business n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p -
Education n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p -
Other n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p -
Total 20 23 26 30 28 n/p n/p n/p n/p 26 -

YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep % change 2024

RlELe S 00 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 vs. 2023
United Kingdom n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p -
New Zealand n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p -
United States of America n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p -

YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep % change 2024

Visitors (000) 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 vs. 2023
15-34 7 10 1 12 10 n/p n/p n/p n/p n/p -
35-54 n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p -
55+ 8 n/p n/p n/p n/p n/p n/p n/p n/p n/p -
Total 20 23 26 30 28 n/p n/p n/p n/p 26 -

YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep % change 2024

Visitors (000) 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 vs. 2023
Travelling alone 1 13 13 16 14 n/p n/p n/p n/p n -
Adult couple n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p -
Family group - parents and children n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p -
Friends/relatives travelling together n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p -
Other travel party n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p -
Total 20 23 26 30 28 n/p n/p n/p n/p 26 -

n/p = not publishable (sample < 40); '-' = not calculable
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Travel to The Murray Tourism Region
Year ended September 2024
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Source: National Visitor Survey & International Visitor Survey, Tourism Research Australia

DOMESTIC DAYTRIP TRAVEL

YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep % change 2024

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 vs. 2023
Visitors (000) 1,041 1,056 1,345 1,449 1,419 946 998 1,440 1,221 1,273 4.2%

Expenditure ($ million) $138 $160 $154 $233 $276 $164 $161 $234 $194 $264 36.3%
Spend per visitor ($) $133 $152 S114 $161 $195 $173 $161 $163 $159 $207 30.7%

.. YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep % change 2024
Visitors (000)

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 vs. 2023
Holiday 392 419 603 706 668 n/p 386 680 549 n/p -
Visiting Friends & Relatives n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p -
Business n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p -
Other n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p -
Total 1,041 1,056 1,345 1,449 1,419 946 998 1,440 1,221 1,273 4.2%

YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep % change 2024

RlELe S 00 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 vs. 2023
Sydney n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p -
Regional NSW 51 440 552 650 600 477 558 671 480 n/p -
Total Intrastate 529 462 561 681 663 495 577 671 496 n/p -
Total Interstate 51 594 784 768 756 450 421 768 725 n/p -
Total 1,041 1,056 1,345 1,449 1,419 946 998 1,440 1,221 1,273 4.2%

YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep YE Sep % change 2024

Visitors (000) 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 vs. 2023
15-34 n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p -
35-54 n/p n/p n/p 552 439 n/p n/p n/p n/p n/p -
55+ 410 364 492 493 515 509 502 642 654 n/p -
Total 1,041 1,056 1,345 1,449 1,419 946 998 1,440 1,221 1,273 4.2%
n/p = not publishable (sample < 40); '-' = not calculable

#N/A

OFFICIAL



