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Source: Domestic Tourism Statistics & International Visitor Survey, Tourism Research Australia
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This profile shows the latest domestic visitor figures for NSW. Due to the program transition from the National Visitor Survey (NVS) to
Domestic Tourism Statistics (DoTS), some figures are for Mar QTR 2025 only. Where not specified, figures are for Year ending March
2025.

In some cases, figures cannot be supplied as they do not meet the quality thresholds for publication. These are marked as 'n/p".

TOTAL DOMESTIC VISITATION

VISITORS NIGHTS EXPENDITURE

o 118.3m 117.2m $43.7b

ﬂ (+1.7% YoY) % (-3.3% YoY) ] (+0.4% YoY)

Market share of Australia

32% 31% 30%
share of visitors share of nights share of expenditure
Ranked Ranked Ranked
1st for visitors 1st for nights 1st for expenditure
in Australia in Australia in Australia
Share by visitor type
DOMESTIC DAY TRIP DOMESTIC DAY TRIP

72%

33%

Note: This report has been updated to reflect the latest available data as at 17/12/2025, superseding any previous versions.
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Year ending March 2025 @ % flla
39.1m
$269.9 per night 3.0 nights 1st for visitors 35%
(-1.4% YoY)
117.2m
$809.5 per visitor 1st for nights 31%
(-3.3% YoY)
$31.6bn

1st for expenditure 29%
(+1.1% YoY)

ALL DOMESTIC OVERNIGHT PROFILING DATA SHOWN BELOW IS FOR MAR QTR 2025

Visitors Nights Expenditure
Holiday 42% Holiday 44% Holiday 51%
VFR 39% VFR 38% VFR 27%
Business 14% Business 12% Business 16%
Regional NSW, 34%
31% 33% 36%
/ Sydney, 38% 49% 51%
14-34 35-54 55+

Victoria, 10%
Queensland, 10%

ACT, 5%

Travelling Adult Family group Friends/Relatives
alone couple (with kids) (incl. with kids)

28% 26% 20% 21%
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DOMESTIC DAY TRIP TRAVEL

Y ding March 2025 =, AVERAGE 2 o RANKING IN MARKET SHARE
ear ending Warc e SPEND AUSTRALIA OF AUSTRALIA
79.2m
VISITORS: $152.8 per visitor 1st  for visitors 31%
(+3.3% YoY)
$12.1bn
EXPENDITURE: 1st  for expenditure 31%
(-1.3% YoY)

ALL DOMESTIC DAY TRIP PROFILING DATA SHOWN BELOW IS FOR MAR QTR 2025
PURPOSE OF VISIT - % SHARE OF TOTAL

Visitors

Business I 8%

TRAVEL ORIGIN

Regional NSW, 34%

~

ACT, 3%

Sydney, 60%

Queensland, 2%

Victoria, 1%

Expenditure

Business I 6%

GENDER

2 A

54%

AGE

33%

14-34

30%

46%
35-54

37%

55+
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DESTINATIONS OF DOMESTIC TRAVELLERS TO NSW

THE DATA IN THE BELOW TABLE IS FOR MAR QTR 2025.

TOTAL DOMESTIC DAY TRIP

Visitors Spend Visitors Nights Spend ALOS Spend per Spend per| Visitors Spend Spend per
Destination night visitor visitor

(000)  Smillion| (000) (million) Smillion S S (000)  Smillion S
Sydney 14,890 $4,977 | 3237 8868 $3262 27  $367.8 $1,007.6| 11,653 $1,715 $147.2
Regional NSW 15446 $6,618 | 7,295 24,177 $5,231 33 $216.4 $7171 | 8151  $1,386 $170.1
Hunter 3,294 61,362 | 1,334 3,634 $993 27  $2733 $7442| 1960 $369  $188.1
North Coast NSW 3229 $1,516 | 1,718 6,351 $1,294 37 $2038 $753.1 | 1,510 $222  $146.9
South Coast 2792 $1252 | 1,499 5093 $1,048 34  $2058 $6991 | 1,293  $203 $157.3
Central Coast 1,500  $522 703 1,927 $417 27 $216.2 $5924 | 796 $105  $132.3
Central NSW 1,260  $541 652 1,724  $386 26  $2240 $5919 | 607 $155  $255.3
Capital Country 1,095  $289 506 1,127 $210 2.2 $186.7 $4154 | 589 $78  $133.3
The Murray 787 $288 495 1,199  $223 24 81862 $450.7 | 291 $65  $221.6
New England North West 751 $253 405 1173 $193 29  $1642 $4759| 346 $61  $175.6
Riverina 655 $200 332 812 $135 24  $1665 $4076| 323 $65  $201.1
Blue Mountains 579 $201 254 549 $155 22  $281.8 $6090| 325 $46  S1421
Snowy Mountains 237 $155 151 413 $143 27 $3456 $9463| 86 $13  $146.3
Outback NSW 80 $37 57 162 $32 29  $1986 $570.0| 24 $5 $191.5
DOMESTIC AVIATION

Interstate aviation (inbound seat capacity)
In YE Mar 2025, NSW accounted for 26% of interstate* domestic aviation seat capacity (down -3.9% year-on-year) and 26% of
interstate flights in Australia (down -5.0% year-on-year).

NSW ranks #1 for interstate seats and #1 for interstate flights, of all states and territories.

Intrastate aviation (Seats in both directions)
In YE Mar 2025, NSW accounted for 17% of intrastate* domestic aviation seat capacity (down -2.3% year-on-year) and 21% of
intrastate flights in Australia (down -7.8% year-on-year).

NSW ranks #3 for intrastate seats and #2 for intrastate flights, of all states and territories.





