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--------------------------- Share by visitor type ---------------------------
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This profile shows the latest domestic visitor figures for NSW. Due to the program transition from the National Visitor Survey (NVS) to 

Domestic Tourism Statistics (DoTS), some figures are for Sep QTR 2025 only. Where not specified, figures are for Year ending 

September 2025.
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DOMESTIC DAY TRIP
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DOMESTIC DAY TRIP
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In some cases, figures cannot be supplied as they do not meet the quality thresholds for publication. These are marked as 'n/p'.

New South Wales Domestic Visitor Profile
Year ending September 2025
Source: Domestic Tourism Statistics & International Visitor Survey, Tourism Research Australia
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ALL DOMESTIC OVERNIGHT PROFILING DATA SHOWN BELOW IS FOR SEP QTR 2025
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EXPENDITURE:
$14.0bn

Year ending September 2025
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(+7.9% YoY)
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$168.1 per visitor 2nd
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PURPOSE OF VISIT - % SHARE OF TOTAL

ALL DOMESTIC DAY TRIP PROFILING DATA SHOWN BELOW IS FOR SEP QTR 2025
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Year ending September 2025
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Visitors Spend Visitors Nights Spend ALOS Spend per 

night

Spend per 

visitor

Visitors Spend Spend per 

visitor

(000) $million (000) (million) $million $ $ (000) $million $

16,098 $5,103 3,155 7,950 $2,972 2.5 $373.8 $942.2 12,943 $2,131 $164.7

15,473 $5,852 6,542 18,506 $4,089 2.8 $221.0 $625.0 8,931 $1,763 $197.4

3,403 $1,343 1,191 2,881 $864 2.4 $299.9 $725.0 2,211 $480 $216.9

3,175 $1,163 1,446 4,398 $877 3.0 $199.5 $606.7 1,729 $285 $165.1

2,236 $772 985 2,588 $534 2.6 $206.3 $542.4 1,251 $238 $189.8

1,348 $493 684 1,713 $341 2.5 $199.1 $498.7 664 $152 $229.3

1,336 $403 532 1,200 $272 2.3 $226.7 $511.2 804 $131 $162.6

1,153 $302 499 1,046 $210 2.1 $200.8 $420.7 654 $92 $141.4

803 $290 421 1,104 $168 2.6 $152.3 $399.3 382 $122 $318.5

713 $245 373 779 $159 2.1 $203.4 $424.9 340 $87 $254.7

712 $205 343 812 $135 2.4 $166.2 $393.8 369 $70 $189.4

632 $263 278 575 $187 2.1 $325.4 $673.1 354 $76 $215.5

459 $307 326 1,029 $283 3.2 $275.4 $868.8 133 $24 $178.0

146 $65 106 335 $57 3.2 $171.7 $542.7 40 $7 $181.8

NSW ranks #1 for interstate seats and #1 for interstate flights, of all states and territories. 

NSW ranks #3 for intrastate seats and #2 for intrastate flights, of all states and territories. 

Source: Cirium, Sky Warehouse

DESTINATIONS OF DOMESTIC TRAVELLERS TO NSW

DOMESTIC DAY TRIP

THE DATA IN THE BELOW TABLE IS FOR SEP QTR 2025.

In YE Sep 2025, NSW accounted for 16% of intrastate* domestic aviation seat capacity (down -3.1% year-on-year) and 21% of 
intrastate flights in Australia (down -6.3% year-on-year).

Sydney

DOMESTIC OVERNIGHTTOTAL
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DOMESTIC AVIATION

Interstate aviation (inbound seat capacity)
In YE Sep 2025, NSW accounted for 26% of interstate* domestic aviation seat capacity (down -3.7% year-on-year) and 26% of 
interstate flights in Australia (down -3.9% year-on-year).

Intrastate aviation (Seats in both directions)

New South Wales Domestic Visitor Profile Year ending September 2025




