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CORPORATE IDENTITY 
NAMING
•  Our name is Hanns R. Neumann Stiftung (HRNS).

•  In all documents with written text and in video narration, the full name Hanns R. Neumann Stiftung (HRNS) must be 
mentioned /stated first.

•  After the full name has been used at the beginning, you are allowed to use the abbreviations: HRNS, Neumann Foundation, 
Fundación Neumann or any other in local languages.

•  When inserting staff names into videos, we brand them with the full Hanns 
R. Neumann Stiftung name.

DON’TS
• �Use only HRNS, Neumann Foundation or

other versions in texts.

• �Use Hanns R. Neumann Foundation
(rather HRNS).

• �Translate only “Stiftung” in text as a standard
into local languages.

CONTENTCONTENTCONTENT
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CORPORATE IDENTITY
LOGO

DON’TS
• �The blossom is on the left side.

• �The name and the blossom
are separated from each
other.

• The name runs over 2 lines.

OFFICIAL LOGO

The official logo is the right aligned corporate green-colored 
version shown here.

• The blossom is always on the right side.

• Name and blossom stand next to each other.

• The name in the logo is written in one line.

BRAND IMAGE

The brand image of HRNS is the blossom. 

• �The blossom stands alone on particularly valuable association
insignia (banners, flags, textiles, stickers).

• �On the first page of every document the full logo must appear.
On following pages the standalone blossom can be used.

LOGO VISIBILITY

• �Logo visibility should be given throughout printed documents,
presentations etc.

• �In video productions, visibility should be given in the beginning and
the end with full logo and if needed in addition with partner logos.

CONTENTCONTENTCONTENT
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BLACK LOGO

In case of black and white representation. 

CORPORATE IDENTITY
LOGO COLOR VARIANTS 

WHITE LOGO

In case of colored backgrounds and images that allow a good 
visibility. Mainly used for brochures, flyers and banners. 

GREEN LOGO

In case of colored backgrounds and images that allow a good 
visibility. 

CONTENTCONTENTCONTENT

https://hrnstiftung.sharepoint.com/:f:/r/sites/GlobalPartnershipsManagement/Freigegebene%20Dokumente/Communications/6%20Logos?csf=1&web=1&e=xTcFh0
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COLORS
MAIN COLORS 
Business Stationery and Brochures, without exception, are produced on natural papers sourced from responsible agroforestry (Munken Polar Rough). 
For Letterheads, Business Cards, Presentation Folders and Notepads the Corporate Green and Corporate Grey is printed in PANTONE (624 / 425).

• �Corporate Green is used for the logo as well as design accents and it is also the color that stands for Gender.

• �HRNS Grey is used for Business Stationery.

• �HRNS Red is used as an accent color and titles and headlines or to highlight an important aspect of the text.

• �HRNS Green is mainly used for headlines and bubbles.

• Black is to be used as the main body text color.

Corporate Green + Gender
PANTONE 	624 (on natural paper!)
CMYK	 54 / 24 / 40 / 6
RGB	 129 / 160 / 151
HEX	 #80a097

HRNS Grey
PANTONE 	425
CMYK	 0 / 0 / 0 / 77
RGB	 95 / 94 / 94
HEX	 #5e5e5d

HRNS Green 

CMYK	 53 / 6 / 100 / 18
RGB	 123 / 160 / 32
HEX	 #7b9f1f

HRNS Black

CMYK	 0 / 0 / 0 / 100
RGB	 0 / 0 / 0
HEX	 #000000

HRNS Red 

CMYK	 0 / 92 / 65 / 0
RGB	 231 / 45 / 69
HEX	 #e62d44

CONTENTCONTENTCONTENT
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COLORS
TOPIC COLORS 

Youth Orange
RGB	 234 / 120 / 65
CMYK	 0 / 62 / 76 / 3
HEX	 #e97741	

• �Combination of energy of red 
and cheerfulness of yellow

• �Symbolises exuberance,  
curiosity, creativity, individuality, 
open-mindedness & lightness

Climate Change

Youth

Farming Org.

Family Business
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Training

Pest/Diseases

Toolbox

Data collection

Climate Change Blue
RGB	 76 / 179 / 195
CMYK	 66 / 6 / 23 / 2
HEX	 #4cb2c2

• �Learned

• �Connected to the sky and 
the sea with great nature 
experiences

Climate Change
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Transport

Weather
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Farmer Organizations Brown
RGB	 173 / 139 / 117
CMYK	 27 / 41 / 48 / 17
HEX	 #ac8a75

• �Grounded

• �Symbolizes down-to-earthness

• �Provides security,  
safety & stability

Climate Change

Youth
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Transport

Weather
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Family Business Green
RGB 	 151 / 181 / 104
CMYK	 45 / 8 / 69 / 7
HEX	 #97b567

• �Has a calming & 
balancing effect 

• �Color of spring, life, hope, 
security, harmony, prosperity, 
happiness, fertility, success

Climate Change

Youth

Farming Org.

Family Business
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Training
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Data collection

Dark Green
RGB	 63 / 83 / 59
CMYK	 63 / 34 / 67 / 56
HEX	 #3f523b
• Only in combination with topic icons

CONTENTCONTENTCONTENT
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TYPOGRAPHY
MAIN FONT
Lato – main font used on documents, contracts, presentations and so on. It is a sans serif typeface and as such characterizes the style of the 
corporate brand. Lato is available on https://fonts.adobe.com. The letter spacing is always 15. 

LATO Bold – font used for titles and headlines. 

abcdefghijklmnopqrstuvwxyzABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 ?&%/()!“”§’*_:;#+-.,@$ 

LATO Semibold – font used for labeling of graphics.

abcdefghijklmnopqrstuvwxyzABCDEFGHIJKLMNOPQRSTUVWXYZ

1234567890 ?&%/()!“”§’*_:;#+-.,@$

Lato Regular – font used for main body text. 

abcdefghijklmnopqrstuvwxyzABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 ?&%/()!“”§’*_:;#+-.,@$

CONTENTCONTENTCONTENT
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TYPOGRAPHY 
SERIF FONT
Abril Titling – this font is used for highlighting. Abril Titling is available on 
https://fonts.adobe.com. 

Abril Titling SemiBold – font used for major statements, facts or headlines in factsheets. 

abcdefghijklmnopqrstuvwxyzABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 ?&%/()!“”§’*_:;#+-.,@$ 

Abril Titling Regular – font used for major statements, facts in combination with Abril Titling SemiBold Font.

abcdefghijklmnopqrstuvwxyzABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 ?&%/()!“”§’*_:;#+-.,@$ 

CONTENTCONTENTCONTENT
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WE ARE IN THIS TOGETHER
WHO AND WHAT WILL GUIDE YOU
Communication for HRNS and Global Partnerships work globally. 
We are here to assist you: 

Jesko Johannsen 
Global Head of Communications 
Hamburg 
Over all guidance, general questions, suggestions, c&c and ICP 
jesko. johannsen@hrnstiftung.org

Gabriela Tyggum 
Regional Communications Specialist 
Guatemala 
Focus on marketing, design quality control and social media 
gabriela.tyggum@hrnstiftung.org

Sarah Kenyi 
Regional Communications Specialist 
Uganda 
Focus on blogging and facts sheets 
sarah.kenyi@hrnstiftung.org

Jenny Harbert 
Global Partnerships Coordinator 
Guatemala 
Focus on outreach, proposal writing, Zoho 
jenny.harbert@hrnstiftung.org 

CONTENTCONTENT
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