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1.1- Introduction:
The Internet has an effect on nearly every aspect of the world's higher education – research and learning- and its impact is considerably assessed as a vital means. Actually, the Internet attracts academic and non-academic institutions to take into account being the basic source of information, an essential medium for academic communication, learning support systems, and a challenge to promote online learning (Nacmaa and Jabr, 2011). Social network site (SNS) has become the most dynamic Web 2.0 application which enables students not only to socialize with friends but also interact with lecturers with a view to generating collective knowledge. The usage of social networking sites (SNS) among the people of India is evidently increasing, particularly among the Indian college students (Manjunatha, 2013).

	Social Media is a media that allows users to meet online via the internet, communicate in social forum like Facebook, Twitter, etc., and other chat sites, where users generally socialize by sharing news, photo or ideas and thoughts, or respond to issues and other contents with other people. Common example of social media are popular social networking sites like Facebook, MySpace, Youtube, Flicker, etc. Social media is an interactive media format that allows users to interact with each other as well as send and receive content from and to each other generally by means of internet (Ito et al, 2008).
	Today’s college students have matured by playing video games and using social networking sites. This generation students prefers to stay connected around clock with their friends and family by means of texting, instant messaging, mobile phones and Facebook (Ito et al.,)

	Social network just means a network that enables interaction among the group of people within a society. It means to relate our society in thee form of network for the purpose of communication and information sharing. Social networking sites have impacted every sphere of life. The prominent areas, where impacts of social networking sites are obvious include education, business, social life, personal life.

	Singh and Gill (2011) define social networking sites “as a web-based service that allows individuals to become part of specific group and establish profile within a closed system, manage connections with other users and share activities, ideas, interests and events.

Social networking is a 'social space' for people who want to expose themselves amongst others and stay connected with each other, These sites are public web-based services that allow users to develop a personal profile, identify other users("friends") with whom they have a connection, read and react to postings made by other users on the site, and send and receive messages either privately or publicly (Boyd & Ellison 2007).

There are various categories of social networking sites like Facebook, Instagram, Youtube, google+, Myspace, Linkedin that have becomed an essential tool for the user throughout the world. Each social networking site deals with different fields. Social networking sites helps us in every field of life such as political field, educational field as well as in the field of e-learning, the social networking sites handled the big problem raised by educators in the recent period Munshi, Mustafa and Alam (2017).

The social networking sites are now an integral part of human lives. Students spent maximum time on various social networking sites for various purposes like:

• Academic and non-academic purpose

• To know about the people in their classes

• For organising team meetings

• To get updated about any info they are looking for

• Connect with their friends or making new friends

 • Other recreational activities

The following chart shows the various types of SNSs.
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1.2- Statement of problem: 

The popularity of social networking sites among the students have increased rapidly and this is probably due to the reason for getting global access. The present study attempts to investigate how much the PG students of university of IGNOU are aware of social networking sites and how popular these social networking sites have becomed in the recent years. Social networking sites although play a vital role in this era and are very useful to cater the educational needs of the students. Thus, this study is conducted to explore the popularity of social networking sites among the students of IGNOU University.


1.3- Significance of Study: 

The significance of the study is to analyse the Awareness, use, purpose, impact, perception and problems of social networking sites among the particular section of the society. The main focus of our study is the popularity of social networking sites among PG students of IGNOU University. The study shall enable students to understand different trends in the use of social networking sites among students such as awareness, use, purpose, impact, perception and problem about social networking sites.


1.4- Scope:

The scope of the study is confined to the popularity of social networking sites among the P.G students of IGNOU University. The study is limited to the post graduate students of IGNOU university. Furthermore, these departments Botany, Electronics, Political Science, Sociology Statistics & Zoology were opted for study.

1.5- Objectives:

The major objective is to determine the popularity of SNS among Post graduate Students of IGNOU University.

• To know the level of awareness among PG students about SNS.

• To know the purpose of using SNS. To know the perception towards SNS

• To know the impact of SNS

• To know the problems faced by students in using SNS.


1.5- Methodology:

The study was limited to the Post graduate students of these departments (Botany, Electronics, Political science, Sociology, Statistics and zoology) of IGNOU University. In order to obtain information about the topic, a questionnaire was drafted after a comprehensive literature search to collect the information regarding the awareness, use, purpose, perception, impact and problems of SNS among Post graduate students. The questionnaire queries, which helped to study the popularity of social networking sites. Structured questionnaires were distributed to collect the primary data.



Reference:
Nacema H. Jabe (2011), "Social Networking as a Tool for Extending Academic Learning and Communication", International Journal of Business and Social Science, 2(3).

Afendi Hamat, Mohamed Amin Embi, Haslinda Abu Hassan (2013), "The use of social networking sites among Malaysian university Students", International Education Studies, 5(3), 56- 66.

Manjunatha, S (2013), "The Usage of Social Networking Sites among the College Students in India". International Research Journal of Social Sciences,2(5),15-21.

Ito, M., Baumer, S., Bittanti, M., Boyd, d., Cody. R., & Herr-Stephenson, B. (2009), Living and learning with new media, Summary of findings from the digital youth project, Cambridge, MA: MIT Press 2009.

Singh. K. P and Gill, Malkeet Singh (2011). Use of social networking sites by the research scholars: A study of Guru Nanak Dev University, Amritsar. Library Herald.49, (3). 229-241.

Boyd. D. M _and_ Ellison. N. B. (2007) Social network sites; Definition, history, and scholarship. Journal of Computer-Mediated Communication, 13(1), article 11.

Munshi. S. A. Mustafa.M. G.& Alam. M. M. (2018). Uses of social networking sites among postgraduate students at university of Rajshahi, Bangladesh: study. DESIDOC Journal of Library and Information Technology, 38(1), 34-40.
Page 2
image1.emf

