Behaviour Change Checklist

[image: ]There are many things that impact human behaviour and trying to change behaviour is a complex task. This tool will help you to define the behaviour you want to change and ask questions to help you deepen your understanding of your target population and the context where the behaviour takes place.  Behaviour Change Checklist


[bookmark: _GoBack]This tool can be used in the following ways to assess and analyze information for behaviour change interventions.  
1. Define your target behaviour
2. Guide the information you search for during a desk review
3. Organize information you find within key categories 
4. Quickly identify areas where you have gaps in your understanding 
5. Match gaps with rapid assessment tools to further deepen your understanding 
6. Identify themes and insights for developing your behaviour change intervention



Note the following headings in the tool:  
· Category and Key Questions – Helps you to define the behaviour you want to target and provides questions to guide your thinking within key categories of behavioural determinants and related factors. 
· Current Behaviour – Provides a space for you to document the current state of the world. What behaviour is happening right now and what might be impacting non-doers to act the way they do?  Non-doers are those who do not practice the desired behaviour. 
· Target Behaviour – Provides a space for you to define your desired behaviour. 
· Insights to Achieve Target Behaviour - Identify what impacts those who practice the target behaviour already and what will need to change to encourage more people to do so. 
Sources of information to fill this table might include: 
· National, regional, or local policy documents and guidelines
· NGO reports, local government data, academic and ‘grey’ literature
· [bookmark: _heading=h.1fob9te]Results from formative research tools, surveys, questionnaires, reports, and barrier analysis 
· Observations, transect walks and behavioural demonstrations
· Interviews or Focus Group Discussions


Example

	What is the aim and objective of your program? 

Aim: To reduce the rate of diarrheal diseases in the community. 

Objective: To increase observed hand washing with soap among adults and children in the community by 40% and sustain this for one year. 





	Category and Key Questions
	Current Behaviour
	Target Behaviour

	What
· What behaviour do people currently do? 
· What is the behaviour you want people to do?
	92% of adults observed in the baseline do not wash their hands with soap after using the latrine

Hands are rinsed with water before eating
	Wash hands with soap

	Who
· Who practices the current behaviour?
· Who is your target population?
· Which demographics are of interest (such as age, gender, or socioeconomic status)?
· Will your target population include groups with specific needs, such as people living with disabilities, elderly people, or pregnant women?
	Adults and children will rinse their hands before eating



	All adults and children who reside in the community



	When
· When does the behaviour take place for most people?
	Rinsing hands occurs before morning and evening meals 


	Before eating and after using the latrine

	Where
· Where exactly does the behaviour take place for 
most people?
	Inside the privacy of 
their homes
	At handwashing stations 
next to the latrine and inside the home

	Category and Key Questions
	Current Behaviour
	Insights to Achieve the  Target Behaviour

	Knowledge, planning, and skills
· What knowledge and skills 
are required to perform 
the behaviour?
· What planning, if any, 
is required? 
· What are the beliefs, perceptions, and attitudes associated with the behaviour?
· What diseases do people currently know about or 
worry about?
	People know that soap can prevent disease but the perception of risk from pathogens is low.

People believe that rinsing visible dirt from their hands makes them clean.  
	Increase the perception of risk to waterborne diseases.

Increase awareness that even hands that appear clean can still be dirty. 

Increase knowledge of 
critical times to wash hands with soap.

	Emotional drivers
· What motivates or drives 
the behaviour?
· What rewards might reinforce the behaviour?
	There are no immediate negative consequences for not washing hands with soap.

Finding and using soap to wash hands is inconvenient. 

Considered socially polite to rinse hands with water before eating (affiliation). 
	Not yet known. 

	Habits, cues, routines
· What reflexes or habits might impact the behaviour?
· What cues the behaviour?  
· What sequence of activities 
is involved? 
· How does the daily routine impact the behaviour?
	There is no habit for handwashing after using the latrine. 

Mothers will fill a pitcher with water and set it down with a basin. The family will sit down to eat and rinse their hands before blessing their food. 


	Reminders and nudges can be placed in and around the latrine to cue handwashing after using the latrine. 

Having a permanent handwashing station in the home would require a new meal-time routine, or mothers would need to remember to provide soap with the current routine. 

Those who are washing their hands right now are carrying small pieces of laundry soap with them to the latrine and walking to the nearest water source to wash their hands. 

	Objects and infrastructure
· What objects (such as soap or a bucket) and infrastructure (such as a sink) are currently available?
· Are they easy to access?
· What is needed to perform the target behaviour?
· What are the user needs 
and preferences for the objects and infrastructure? 
· Are they easy to use 
and maintain?
· Are they considered desirable?
	Pitchers and basins are currently used to rinse hands. These are easily accessible. It is challenging to wash your hands if you do not have someone to pour the water for you. 

Most households have laundry soap, but not soap for handwashing. 

Baseline report: only 5% of shared latrines have a handwashing station and none have soap. 
	Tippy taps are seen as flimsy and only used by the poorest of the poor and are not useful inside the home.

A bucket with a tap and basin on a stand is easy to use and maintain inside and outside the home. The materials, including soap, can be distributed and are accessible. 

Those who are washing their hands are using laundry soap. 

	Physical environment
· What non-living things in 
the environment (elevation, 
soil types, road conditions, weather, and climate) might impact the behaviour?
	Handwashing posters have been destroyed during storms in the rainy season. 

Latrines are located in poorly lit areas so people do not want to linger there. 
	It would be helpful if handwashing stations were well lit at night and positioned under a roof to keep people dry during the rainy season. 

	Biological environment
· What types of pathogens pose 
a risk?  
· Do animals impact 
the behaviour?
	Coliforms in feces and      cryptosporidium are known by clinic staff to cause diarrhea in the community.

There have been no cholera outbreaks to date.

Chickens roam freely including inside the home and their feces can be seen everywhere. 
	Encourage enclosing chickens.

	Smells, noises, or sensations associated with the behaviour
· What are the smells, noises, or sensations associated with doing or not doing the behaviour?
	Laundry soap is difficult to rinse off and the strong smell it leaves on hands deters use before eating. 
	Provide handwashing soap that does not have a strong smell.

Those washing their hands with laundry soap describe not liking the smell. 

	Social environment and norms
· How does the social environment impact 
the behaviour?
· What is expected and approved of by others?
· What social norms (religious, cultural) impact the behaviour?
	It is expected and considered polite to rinse hands before eating. 

Religious teachings value cleanliness 

It is the norm not to wash hands after using the latrine.

	Put role models in place who wash their hands with soap after using the latrine and before eating. 

Encourage religious leaders to speak about the importance of using soap. 

Increase the perception that everyone uses soap when washing hands. 

	Roles
· What are the roles played 
by those who practice 
the behaviour?
· How do these roles relate to the roles played by others?
	Mothers will help younger children to rinse their hands before eating. 

Adults or older children will pour the water for each other. 
	Encourage mothers and fathers to teach their children to wash their hands with soap. Increase the perception that doing so makes you a good parent. 

	Programmatic and political context
· What programs are currently active in the region that could impact the behaviour?
· What political or historical events need to be considered if delivering programs in this area?
	Recent crisis has left 
people with many new competing priorities, leaving personal hygiene lower on the priority list.

Vaccination program starting next month.
	Not yet known.

	Economic context
· How does the commercial distribution of products and availability of supply chains impact the behaviour?
· How do the costs of products, services, and supplies impact the behaviour?
· Are people able to afford the costs of the target behaviour?

	Soap has not been distributed since the first few weeks of the crisis. Families perceive soap for handwashing as expensive. 

	It is possible to distribute 
hand washing soap once a month to families. 

	Intervention touchpoints
· Where and how does 
your target population 
spend their time?
· What are the best ways to reach them with program interventions?
	Families gather once a week for religious services.
Men tend to listen to news and sports on the radio.
Community meetings are well attended by women and men.
Health workers visit households once a month.


















	What is the aim and objective of your program? 








	Category and Key Questions
	Current Behaviour
	Target Behaviour

	What
· What behaviour do people currently do? 
· What is the behaviour that you want people to do?
	
	

	Who
· Who practices the current behaviour?
· Who is your target population?
· Which demographics are of interest (such as age, gender, or socioeconomic status)?
· Will your target population include groups with specific needs such as people living with disabilities, elderly people, or pregnant women?
	
	

	When
· When does the behaviour take place for most people?
	


	

	Where
· Where exactly does the behaviour take place for 
most people?
	

	

	Category and Key Questions
	Current Behaviour
	Insights to Achieve the  Target Behaviour

	Knowledge, planning, and skills
· What knowledge and skills 
are required to perform 
the behaviour?
· What planning, if any, 
is required? 
· What are the beliefs, perceptions, and attitudes associated with the behaviour?
· What diseases do people currently know about or 
worry about?
	
	

	Emotional drivers
· What motivates or drives 
the behaviour?
· What rewards might reinforce the behaviour?
	
	

	Habits, cues, routines
· What reflexes or habits might impact the behaviour?
· What cues the behaviour?  
· What sequence of activities 
is involved? 
· How does the daily routine impact the behaviour?
	
	

	Objects and infrastructure
· What objects (such as soap or a bucket) and infrastructure (such as a sink) are currently available?
· Are they easy to access?
· What is needed to perform the target behaviour?
· What are the user needs and preferences for the objects 
and infrastructure? 
· Are they easy to use and maintain?
· Are they considered desirable?
	
	

	Physical environment
· What non-living things in the environment (elevation, soil types, road conditions, weather, and climate) might impact the behaviour?
	
	

	Biological environment
· What types of pathogens might impact the behaviour?  
· Do animals impact the behaviour?
	
	

	Smells, noises, or sensations associated with the behaviour
· What are the smells, noises, or sensations associated with doing or not doing the behaviour?
	
	

	Social environment and norms
· How does the social environment impact the behaviour?
· What is expected and approved of by others?
· What social norms (religious, cultural) impact the behaviour?
	
	

	Roles
· What are the roles played by those who practice the behaviour?
· How do these roles relate to the roles played by others?
	
	

	Programmatic and political context
· What programs are currently active in the region that could impact the behaviour?
· What political or historical events need to be considered if delivering programs in this area?
	
	

	Economic context
· How does the commercial distribution of products and availability of supply chains impact the behaviour?
· How do the costs of products, services, and supplies impact the behaviour?
· Are people able to afford the costs of the target behaviour?
	
	

	Intervention touchpoints
· Where and how does 
your target population spend their time?
· What are the best ways to 
reach them with program interventions?
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[bookmark: _heading=h.3znysh7]Development of this Tool
This checklist is primarily based on the Behaviour Centred Design checklist as developed by Aunger and Curtis[footnoteRef:1]. It has been adapted to include key questions and behavioural determinants or factors from other behaviour change theories used in the WASH sector. The theories we integrated into the checklist are:  [1:  Robert Aunger et al., “Behaviour Centered Design: A Practitioner’s Manual,” February 2017, https://www.lshtm.ac.uk/sites/default/files/2017-03/BCD%20Manual.pdf.] 

· Focus, Opportunity, Ability, Motivation for sanitation behaviours (SaniFOAM)
· Integrated Behavioural Model for water, sanitation, and hygiene (IBM-WASH)
· Attitudes, Norms, Abilities, and Self-regulation (RANAS)



Behaviour Change Theories and Resources

Behaviour Centred Design
Behaviour Centred Design is based on evolutionary and environmental psychology. Robert Aunger and Valerie Curtis developed the theory and process with academics from the London School of Hygiene and Tropical Medicine.

IBM- WASH 
The IBM-WASH model was developed by Dreibelbis, et al. through a review of behaviour change frameworks used in WASH. The model summarizes existing frameworks.

RANAS
RANAS is a psychological model developed by Hans Mosler. It has been applied in behaviour change programs across a wide range of WASH behaviours. 

SaniFOAM
SaniFOAM was developed by Jacqueline Devine and the World Bank Water and Sanitation Program to scale up the use of sanitation globally. 

Wash’Em
Wash’Em is a rapid behaviour change approach developed by LSHTM, CAWST and Action Contre la Faim. It focuses specifically on changing handwashing behaviour in emergency settings. 
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