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Tool: Ask your audience

Below is a draft of a survey that you can send to your organisation’s target audience. This is a general survey about communications preferences and how an audience experiences an organisation’s identity. 

Learning Agenda:

1. Communications experiences
a. Frequency of communication
b. Channels 
c. Quality of information
2. Perceptions of the organisation
a. Mission and services/offerings
b. Personality
c. NPS (Net Promoter Score)

Discussion Guide:

Thank you for taking the time to participate in this survey. We value your insights and are excited to learn from you. For each of the following questions, please choose the answer that most closely describes your experience or perception. There are no right or wrong answers. 

1. How often do you hear from [Organisation]?
a. < 1 time per year
b. 1-3 times per year
c. 1-3 times per month
d. 1-2 times per week
e. > than 2 times per week
2. Which of the following best describes your experience:
a. I hear from [Organisation] less than I’d like to
b. I hear from [Organisation] just the right amount
c. I hear from [Organisation] more than I’d like to
3. Which of the following are ways that you receive communication from [Organisation]? (Please select all that apply.)
a. Print mail
b. Email
c. Social media 
d. Website
e. Other: 
4. Which of the following do you receive the most from [Organisation]?
a. Print mail
b. Email
c. Social media 
d. Website
e. Other: 
5. Please rank the following in order of how you’d most like to receive communication from [Organisation] (1) to how you’d least like to receive communication from [Organisation] (4).
a. Print Mail
b. Email
c. Social media
d. Website
6. What is the most important information you receive from [Organisation]?
a. [Ex. Event calendar]
b. [Ex. Devotional]
c. [Ex. Volunteer opportunities]
d. [Ex. Videos from gatherings]
e. Other: 
7. What is the least important information you receive from [Organisation]?
a. [Ex. Event calendar]
b. [Ex. Devotional]
c. [Ex. Volunteer opportunities]
d. [Ex. Videos from gatherings]
8. Which of the following best describes [Organisation’s] mission?
a. [Sample mission statement 1]
b. [Sample mission statement 2]
c. [Paraphrased real mission statement]
d. [Sample mission statement 3]
9. Rank the following services [Organisation] provides from most important (1) to least important (5).
a. [Service]
b. [Service]
c. [Service]
d. [Service]
e. [Service]
10. Which of the following best describes [Organisation]?
a. Traditional and trustworthy
b. Innovative and hardworking
c. Professional and reliable
d. Relatable and compassionate
e. Adventurous and fun
11. How likely are you to recommend [Organisation] to a friend or colleague (0 being not likely and 10 being very likely)?
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