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	Who are those you are seeking to impact?






Do you want to delimit your sample to focus on a particular segment of this population?  If so, what segment of your population will you focus on? Typical delimitations include how recently they’ve participated in the program, geographic region, age group, etc.
	What groups or characteristics within your population (or delimited population) do you need to make sure you include in your sample of interviewees for your sample to be representative of your population? 3 or 4 strata are typical.

To determine your strata, think about what characteristics might make a difference in how people experience your impact. Typical strata include race/ethnicity, age, gender, location, socioeconomic status, etc. You will break each stratum down into categories and sample from those categories. For example, the categories for an age stratum could be children, youth, young adult, adult, older adult, or a range of specific ages (e.g., ages 8-12).

	Total # of Individuals in Your Population
	
	# of Individuals You Plan to Interview
	





c
www.fiftyfour.global

image1.png
rour

GUIDING YOU j TO GREATER IMPACT





image2.png
rour

GUIDING YOU j TO GREATER IMPACT





image3.png




